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We look forward to talking with you online!

Topic: The age-old question: 
How to find balance as a work at 
home and stay at home mom.

Kate Brue: graphic 
designer, mother of 
one son, online 
conversation host 

Suzanne Jones: writer, mother of two 
daughters, online conversation host
Topic: What are Rochester women 

doing with their money?

Join Rochester area women for coffee and conversation anytime online 
                   RWmagazine.com/conversations  

We’ll give you a fRee coffee caRd 
good at dunn Bros coffee in Rochester 

(Elton Hills Dr. or Salem Road SW) 
for registering and conversing with us.

 
1. Register at RWmagazine.com/conversations*  

2. Complete the form at RWmagazine.com/coffeeoffer 
3. A coffee card will be mailed to you
*free coffee offer expires June 2, 2009.
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from the publisher

M A G A Z I N E In every issue of Rochester Women magazine, we feature women who make a difference in 

our community. In this issue we feature five Extraordinary Rochester Women who have 

make a difference. How has Rochester Women magazine made a difference in the lives of 

women (and men) in Rochester?

 Rochester Women magazine has made a difference in 2008 by getting involved and 

supporting our community. Margo Stich, our assistant editor, helped launch Emerging Women, 

a social networking group that grew fast and furiously throughout the year. We continue 

to support women’s networking groups by listing their meetings and events in our regular 

Networking News (page 66) column in the magazine and online at RWmagazine.com.

 Rochester Women supports our home building industry by featuring a locally built home 

and a home remodeling project in every issue. In this issue we feature the 2009 Rochester Area 

Builders Home Show ( pages 31-40).

 Rochester Women supports the Rochester Area Habitat for Humanity Women Build. We 

sponsored the Women Build booth at the 2008 Rochester Area Builders Home Show, got 

involved in National Women’s Build week and the groundbreaking of the first Women Build 

home in Rochester in May. We feature Women Build updates in each issue (page 12), so watch 

for ways you can get involved in Women Build, too!

 Rochester Women is a founding member of the First Steps Business Alliance, an initiative 

of the Rochester Area Foundation. Beginning with the September/October 2007 issue, we have 

featured a two page spread on early childhood development (pages 58-59) in every issue and 

will continue publishing early childhood topics throughout 2009. 

 Rochester Women sponsored the Rochester Area Chamber of Commerce Diversity in Business 

Conference for women and minority entrepreneurs in September 2008. We will begin a diverse 

women entrepreneurs series in the March /April 2009 issue.  

 For health, Rochester Women is an ongoing supporter of the American Heart Association.  

In 2008 Rochester Women co-sponsored the Go Red For Women event in February and the 

Heart Walk in October. The 2009 Go Red For Women luncheon is February 26 at Mayo Civic 

Center (page 54). 

 Rochester Women supports the Rochester Area Family Y by sponsoring Healthy Kids Day,  

Y Med-City Marathon, Y Mentor Wine tasting and promoting Y programs. Rochester Women 

also co-sponsored the first Rochesterfest Triathlon in 2008. We are sponsoring Lace Up Against 

Breast Cancer Half Marathon and 5K Fun Run/Walk held during Winterfest on February 15 at 

the Rochester Area Family Y (page 65).

 Supporting the arts and quality entertainment, Rochester Women sponsored It’s About 

Time Theatre productions of  “Taming of the Shrew” and “How to Talk Minnesotan (The 

Musical).”  We promoted Thursdays on First and enjoyed visiting with people downtown. 

Rochester Women sponsored Riverside Live! Celtic singer Cathie Ryan concert, supports family 

programming on KSMQ and recently became a Minnesota Public Radio underwriter. 

 Thank you to our advertisers, contributors and readers who help Rochester Women 

magazine make a difference in our community. We couldn’t do it without you. Together, we 

make this community a much better place to live and work.

 How has Rochester Women magazine made a difference in your life or your business? We 

want to know. Please write to editor@RWmagazine.com or send letters to Rochester Women, 

Editor, P.O. Box 5986, Rochester, MN 55903. You may also comment or give suggestions online 

at RWmagazine.com/conversations.

 

Happy New Year!

Jorrie Hansen, Publisher
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Ellie:
What a fantastic edition of the magazine that arrived in 
yesterday’s mail. I just LOVED the article about RCT. What a 
small world it truly is . . . I just cast Greg Miller’s wife, Dawn, 
in the show “Boston Marriage” I’m directing for the Rochester 
Repertory Theatre (on 7th Street NE), which opens Jan. 16. 
Theatres are having hard times right now, and what a boost the 
article will be. As a theatre lover, I thank you. Now you and 
your staff know how wonderful “Turning 50” truly is! 
Laurie Helmers, Extraordinary Rochester Women Award 2006

Dear Ellie and RW Staff,
The 50th issue looks great! I LOVE LOVE LOVE the new  
colors and logo! It’s more trendy 
and fun, yet smart and  
sophisticated. So many people 
have been commenting on the 
new look and expressing how 
much they love being able to 
pick up the magazine for free. 
Keep up the good work! 
Amy Brase, mother of three,  
Rochester Women writer

RWmagazine.com

NOVEMBER/DECEMBER 2008
COMPLIMENTARY

Holiday & Winter 

FASHION

R o ch e st e r     o m e n

50    
ISSUE!

th

50 Fun Facts about
Rochester Women

Recipes for 

Entertaining

Women of  
Rochester  

Civic Theatre

Festive

Behind this 
Man

from readersDentistry for Children and Adolescents, Ltd.
Dr. Candace A. Mensing & Dr. Robyn R. Loewen

Specialists in Pediatric Dentistry

2743 Superior Drive NW • Rochester, Minnesota 55901
www.dentistryforchildrenrochester.com  507-288-8060

Members: American Academy of Pediatric Dentistry
American Dental Association

Our doctors and 
staff are dedicated 

to providing the 
highest standard
of dental care to 

maintain and 
improve the 

oral health of 
infants, children, 
adolescents, and 

those with special 
health care needs.

• Child-centered Comprehensive Care from 
Infancy through Adolescence
• Preventive Care & Education

• Hospital Dentistry
• Infant Evaluation & Counseling

February is National
Children’s Dental

Health Month

Dear RWM:
I just wanted to drop you a note and let you know how much 
I like your new logo and layout.  I have always enjoyed your 
magazine and the great stories and information. It looks and 
feels very professional. The layout and the color is so eye 
catching. I have shared your magazine with many friends in 
other cities and states and they have loved the magazine also.
Thank you for all of your great work, especially for making the 
women of Southeastern Minnesota feel very important.
Ginger Holmes, Hiawatha Homes past president,  
Rochesterfest volunteer

RENT this GROOVY HOME on Lake Pepin
Corporate Retreats • Family Vacations • Weekend Fun

Open Year-Round • Pepin, WI • To Reserve Call 
651-380-4932 or Visit www.that-70s-place.com

Tell us what you think about Rochester Women magazine 
online at RWmagazine.com/Conversations or send an email to 
editor@RWmagzine.com
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in the know

PAIIR Cookbook
The Food! Family! Fun! 

PAIIR and School Readiness 

Cookbook 2008, $12,

contains over 500 recipes 

and fresh ideas submitted by 

PAIIR participants. Available at 

Northrop Education Center,  

201 8th St NW, 3rd Floor  

PAIIR office.

Courtesy of amy Ward.

Children’s Museum in Search of Home
A group of Rochester 

parents, business people, 

and community leaders are 

searching for an existing 

building to house the 

first-ever Children’s Museum 

in Rochester after a recent 

fundraising study showed 

strong donor support. “Our 

goal is to locate a building within the next two months,” 

said Scott Liebl, president of the Children’s Museum 

project, in December. Follow the progress at  

childrensmuseumrochester.org.

GO: Get Outdoors
Last summer, Rochester Project Get Outdoors (GO) 

program bussed 60+ youth from the Friendship Place 

and Boys and Girls Club to the Chesterwoods Park every 

Thursday for fishing, butterfly catching, bird watching, 

canoeing and service projects. 

 Project GO activities will kick off at Willow Creek 

Middle School on January 6, with programs for 7th and 

8th grade students in the After School Academy.

 Project GO will hold an informational meeting 

to form a planning committee to oversee additional 

program development. A date has not yet been set 

but is planned for January. Contact Sara Grover at 

507-951-5885 or sara.grover@yahoo.com. Information  

at projectgetoutdoors.org.

Diversity in Business 
New and prospective women and minority entrepreneurs 

are invited to the following exclusive networking opportu-

nities, made possible by the Rochester Area Chamber and 

the Chamber’s Diversity in Business initiative. To learn 

more: rochestermnchamber.com.

AM Espresso 

January 9, 7:30-9 a.m.

Sam’s Club, 3410 55th St NW

Business After Hours

February 17, 5-7 p.m.

Home Federal Bank, 2048 Superior Dr NW, Suite 400

    Refreshments will be available at these free networking 

opportunities, and Diversity in Business committee members 

will welcome entrepreneurs and make introductions.   

Women Build 

Need some exercise but are tired of going to the gym? The Women Build 

house is at the sheet rocking stage. You are invited to join a work crew and 

do interior work. We anticipate dedicating the home in April. If you like 

planning parties, consider helping us plan the dedication. Contact Patricia, 

volmgr@rahh.org to learn about volunteering.

 Women Build has been a success. More women have volunteered for 

the Saturday work days than on any other builds. Women are eager to 

learn new skills, make new friends and build a stronger community of 

homeowners. The second Women Build house will start summer 2009. Join 

our team, January 19 at 5:30 p.m. at 1530 Greenview Drive SW, Ste 107.  

Happy New Year!

Win a Playhouse
Win a one-of-a-kind playhouse, built by local builders and benefiting 

Family Service Rochester. Playhouses will be on display at the Rochester 

Area Builders Home Show February 13-15. Raffle tickets are $10. 

Information at onceuponaplayhouse.org.
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uptown without 
the attitude!289-2986

2300 superior drive nw
www.hairstudio52.com

HAIR STUDIO 52 & DAY SPA opened in August of 2000 and moved to its current location on 
Superior Drive in 2004. Owner Jessica Amos, an Owatonna native, has been doing hair in 
Rochester since 1993 and has perfected her craft by training throughout the United States.  
Starting with a staff of six, she now employs a talented crew of 25 technicians and four support 
staff. Let them help you individualize your style or relax with spa services in our quaint spa.

Hair Studio 52 & Day Spa is a full service salon and spa offering a 
complete menu for your hair, skin and nails, along with waxing, 
massage therapy and body treatments. You will be pampered in a 
friendly and professional spa environment. At Hair Studio 52 & 
Day Spa, you’ll experience “uptown without the attitude!”

Whether you want your look to whisper, talk or shout, the staff of 
Hair Studio 52 & Day Spa is ready to help you determine the best 
service to match your needs. Our professionals are experts at hair 
cuts and styling, the latest color techniques and an array of special 
spa treatments. Remember – you could put the clothes of a millionaire 
on your back, but it won’t matter if your hair doesn’t look good!  
Trust us to guide you in choosing the right look for you.  

Special offer to...

Jessica Amos, Owner

1 offer per customer. Limitations apply. Not valid with any other offer, 
package, or gift card purchase. Expires February 28, 2009.

(this offer is for new and lost clients only)

THIS OFFER and receive 
$15 off your next service

2300 superior drive nw   Rochester, MN
www.hairstudio52.com

EXISTING CLIENTS!
Special offer to...

NEW CLIENTS!

FREE HAIRCUT 
with any color service/foil service

289-2986

2300 superior drive nw   Rochester, MN
www.hairstudio52.com

(your reward will be sent to you via the mail 
after referral appointment is completed)

1 offer per customer. Limitations apply. Not valid with any other offer, 
package, or gift card purchase. Expires February 28, 2009.

289-2986

refer your friends/family with
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A New Look
PhotograPhy by fagaN studIos

Salon: r!ah hair StuDio

Hair cut, color & Style:    
  ManDy aDaMS

Model: Meg olSon oF  
  vintage reStaurant in  
  laneSBoro

Salon: Salon thairaPy

Hair cut: Jean MichaeliS

Hair color: alicia tiMM

Makeup: erin Schnell

Model: autuMn WhitcoMe
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An eclectic mix of
clothing and accessories

for women of all ages.

320 South Main Street
Zumbrota, Minnesota • 507-732-4123 

Hours: Mon.-Fri. 10 a.m-5 p.m.
Thurs. evening until 7 p.m. Sat. 10 a.m.-4 p.m.

Specializing in
natural organic fabrics:

~ Cotton ~ Hemp ~ Bamboo
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Globetrotting 
Globescopes

profile

Exquisite spirals of purple, yellow, red, and green glass floating 

in a globe become violet blooms, red pepper slices, and funky 

triangles inside Kari Makoutz’s kaleidoscopes. 

 Five years ago, Kari, a lifelong artist, began making kalei-

doscopes because her son, then 2 years old, asked her to make 

something for him. Her first kaleidoscopes were made from a kit 

that included a cardboard tube, a few mirrors and some colored 

plastic bits. The kit took her 10 minutes to assemble. 

 Dissatisfied with the lack of creativity involved in the kit, Kari 

tried her hand at creating a kaleidoscope from scratch.  “I wanted 

to experiment with the kaleidoscope form to make something 

new,” she remembers.

A New Kind of Kaleidoscope
She began playing with a few things around the house, including 

some clear glass globes from a different project. Through trial and 

error and much advice from her mentor (veteran kaleidoscope 

maker, Skeeter DeMattia), Kari created a new kind of kaleidoscope 

using those globes. It was later dubbed “globescope.” 

 Unlike most kaleidoscopes, where the glass pieces are hidden 

inside, Kari’s scopes display their delicate glasswork in the globe 

that sits on the end of the scope, making them visually pleasing 

inside and out.

 “I liked the glass pieces in the globes instead of the chamber,” 

Kari says, “because I wanted the scope to look good sitting on a 

shelf, since that’s where it is most of the time.” 

 Kari also experimented with the glass pieces and the scope’s 

mirror system to make unique shapes and more colorful 

reflections. Before long, she was making every part of the scope 

by hand – forming and decorating the body of the scope, cutting 

her own mirrors and molding each glass piece individually, a 

process that requires a steady hand, patience and a blow torch.

 “At first I was afraid of the torch, but now the lampworking [the 

method of melting and shaping each individual glass piece] is my 

favorite part of the process. I’m even learning glass-blowing so I 

can make my own globes.”

hoW one Stay-at-hoMe MoM 
SenDS her art arounD the WorlD

by marleNe PeterseN
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Kari continues to experiment with the shape 
of the kaleidoscope itself. Her latest creation 
is this hot air balloon.

Because Kari makes each glass piece in her scopes, she has been able to include 
unique shapes, such as birds, spiders, exotic mammals and even pieces of cake.

One Kari’s favorite requests was filling a scope  
with 50 handmade glass birds for a marriage 
proposal.
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 Each globescope contains 20 to 60 glass pieces, depending on 

its size, and Kari handcrafts each one individually over the torch 

in her specially equipped in-home studio. From start to finish, 

one medium-sized scope takes several days – a far cry from the 10 

minutes the kit took.

A Colorful Business
The bulk of Kari’s scopes are sold through the internet via Ebay 

and alivans.com (for which she makes an exclusive line of Faerie 

Scopes: globescopes with fairies inside). Art galleries across the 

United States are now also carrying her work, thanks to DeMattia, 

and she fills special orders through her web site, globescopes.com. 

 Although some of her scopes now sell for hundreds of dollars 

and are distributed as far away as New Zealand, Japan and the 

Middle East, Kari is still surprised when a scope sells well. “My first 

scope sold on Ebay for nine dollars,” she remembers. “Eventually, 

they went up to $20 and then $50. I couldn’t believe it. I was so 

excited someone would pay anything for them.”

 Her business isn’t the only thing that has grown in five years. 

In addition to their son, Julien (now 7), whose request started it 

all, Kari and her husband and business partner, Jason, now have a 

4-year old son, Ethan, and a 1-year old daughter, Saffron. Making 

kaleidoscopes out of her home has allowed Kari to continue her 

passion for art while staying home with the family she loves.

 “I’d never be able to do all this without Jason and Skeeter. Jason 

handles all the shipping, created the web site, and takes care of the 

kids and the house when he’s off, and Skeeter constantly gives me 

tips and challenges me to try new things.” 

 With support from family and colleagues and many hours 

sweating over a blow torch, Kari has successfully transformed a 

hobby into a business with unique and colorful products that trot 

around the world. 

Marlene Petersen is a writer and stay-at-home mom that is inspired 

by Kari’s drive and thinks it’s cool that someone so talented lives right 

next door.

The globes on the end of Kari’s kaleidoscopes are filled with mineral oil, allowing the glass pieces in them to move freely, creating color 
and shape explosions each time someone looks inside the scope. 

Kari (right) with her husband, Jason, and children Saffron (1), 
Ethan (4) and Julien (7). 

The swirling sparkle of iridescent color on the outside 
of each of Kari’s kaleidoscopes is custom-made and 
embellished by hand; designs range from maple leaves 
to dragon scales.
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1833 3rd Ave. SE • Rochester, MN 

507-529-1132
www.glutenfreecupboard.com
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Allison’s Upholstery
& Window Fashions

Commercial & Residential
Free Estimates, Pickup & Delivery

13 Years Experience
Allison Logdahl 507-261-4921
decorator2006@msn.com
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OPEN TO THE PUBLIC! 
Special Low Introductory Prices! 

 
Elks Lodge
Call for details:

507.282.6702
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Patty Reiland
507.254.8771

yoursuccess@hughes.net

View full catalog online 
www.athome.com/pattyreiland

Now Open in Mantorville
26487 600th Street

 
Hair & Nail Care

Permanent Cosmetics

$10 off any Foil or Color 
(mention this ad)

Call for an appointment today!
La Bella Hair Studio

Brenda Finn
507-635-2112
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The College of 
St. Scholastica’s 

Rochester 
Campus

Bachelor degree 
programs for 
working adults.

ROCHESTER CAMPUS

- Stimulating Learning 
  Environment 

- Evening Classes

- Year-round Enrollment 

- Accelerated Format

2619 9th Ave. NW 
Rochester, MN 55901
www.css.edu/rochester.xml 
507-424-0144

Call today to reserve 
your spot at the next 
info session!

 Please Read Carefully
This proof is submitted to ensure the accuracy of your order.  
We exercise reasonable care to avoid errors, but the customer is 
responsible for the fi nal decision with this order, and assumes 
full responsibility.

Clearly mark any corrections.  We are not responsible for errors 
not indicated at this time.  Author’s alterations may be chargeable 
after the second proof at a cost of $25 for each additional proof.

Note: The color you view on your monitor or laser proof will not 
be exact to what we print. Color accuracy of laser proofs and PDF 
fi les are at the mercy of the medium. 

Please mark appropriate level of approval below, sign, and 
return with original copy of all proofs.
          Ok To Proceed To Next Proof, Changes Noted
          Ok To Print With Corrections Marked
          Ok To Print As Is
Customer Signature:  ________________________________
                        Date: _________________ 
To meet production deadlines, this proof MUST be returned upon receipt. This 
printing order cannot be processed until proof acceptance has been checked, 
signed and returned to our offi ce.  Please Return Promptly!

From the desk of Rue Wiegand
graphics@rwmagazine.com • 507-281-1005 • Fax: 507-281-5400

Rochester Women
Jan Feb  08 ~ Proof Acceptance

Silhouette Shoppe

Kahler – Downtown • 20 2nd Avenue SW
(507) 289-1512 • M-F 8:30am - 5pm



RWmagazine.com January/February 2009   21

Award 2009

GOLD SPONSORS:

SILVER SPONSORS:

Dentistry for Children and Adolescents, Ltd.
Garden of Massage

Suzanne Sedlmajer

Patty Reiland

Chris Sedlmajer

O�ciants 
Michelle K. Hurst & 

Ruth B. Bohlen, 
Court Commissioner

Andrea Hanson

Annette Olson

SIXTA INSURANCE
Bob Sixta

BRONZE SPONSORS:

Accord Electric, American Association of University Women, Bear Creek Services,
Blades to Ballet, Childcare Resource & Referral, Custom Alarm, Holiday Inn South, Ooh La La Salon & Spa, 
Premier Bank Rochester, Shorewood Senior Campus, Judy and Jim Sloan, The Urban Studio, Wild Ginger 
Boutique

BNOX Gold & Iron, lia sophia-Traci Assmus, Lindstrom Design, SNG Research Corporation

Lisa’s Hang-ups

Bio Balance

What’s the difference between ordinary and extraordinary? 
A little “extra!”  

     The Extraordinary Rochester Women Award recognizes women who   
have made a difference by giving a little “extra” to inspire others and  
to make their own lives the best they can be. We are proud to introduce: 

Mary Ellen Malkasian,  a lifelong musician who continues to give to area youth;
Pam Clemens, a daycare provider who overcame personal struggles to give 
     her all to the children;
Judy Weller, an immigrant, self-made business woman, athlete and 
     community champion;
Robin Gwaltney, who has nurtured 47 young men over 16 years as house 
     mother for the Rochester Better Chance Foundation;
Melissa Brinkman, a dynamite leader at Custom Alarm and in the community.

Supporting letters illustrate how they caught the attention of their  
nominators, and how they continue to make a difference in our community. 
Nominations were made in the form of essays explaining nominees’ qualifications 
and extraordinary-ness! Selected highlights follow. 
    

Mary Ellen Malkasian, Pam Clemens, Judy Weller, 
Robin Gwaltney and (front) Melissa Brinkman.

cover story

Photography by Olive Juice Studios
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Pam Clemens is the difference between ordinary and extraordinary. She goes the extra mile for everyone she has contact with as 
well as herself. Pam is an extraordinary role model, friend, mom, caregiver and daycare provider. Pam Clemens deserves the 

Extraordinary Rochester Woman Award for many reasons. She is an amazing role model for many people. 
 In 2002, Pam was diagnosed with an optic brain tumor. After many surgeries and procedures, Pam is symptom free. Through all 
of this, Pam remained optimistic and has become a stronger person. Pam is also a great role model for many people struggling with 
their weight and for those who continue the battle of keeping the weight off. Over a year ago Pam set off on an adventure to make 
herself healthier. To this date she has succeeded by leaps and bounds. Pam has lost over 100 pounds and continues to keep that 
weight off for herself while also motivating others to do the same for their health. 
 Pam is dedicated to everything and everyone around her. She is a daycare provider who not only cares for every child in her 
daycare and models a healthy lifestyle but also provides them with early education. All children are submersed into different levels of 
preschool, music class, arts and crafts as well as weekly Spanish lessons. The children at Pam’s daycare enjoy daily walks, outside 
play time, structured play time as well as free/creative play. 
 Pam is also an amazing friend and mother. She is always willing to listen, give advice when asked of her, has a shoulder to lean 
on and full of fun and laughs. Pam will bend over backwards to do anything and everything for others while still making time for  
herself. Pam doesn’t only give a little extra – she gives everything her all. She is an extraordinary caregiver in every sense of the word. 

–Amy Petersilie

Pam Clemens
Extraordinary CarEgivEr

It’s one thing to have to care for a child… 
it’s another to care for yourself.  

Pam conquered the fear of having an  
illness and was still able to laugh and be 

a light for others. She must be an amazing 
woman to overcome this and still be a  

strong role model.
–ERWA judge



She’ll go the extra step for a customer or 
coworker with no expectation of return – that’s 

the definition of an extraordinary business 
woman. Plus, she’s on the forefront of new 
projects in town and instills values into her 

children and a new generation of kids.
–ERWA judge

Melissa is the director of Customer Services at Custom 
Alarm where she has worked for 10 years. Melissa is 

driven and dedicated, one of those people who will take on any 
task even if it has nothing to do with her role in the company. 
She is a true team player, stepping up to the plate whenever she 
is needed. 
     During times of change in the business, Melissa is always the 
first one to offer to fill in for people when they are gone or when 
they leave and there is a hole to fill. Many days she does the 
work of two or three people. She is constantly working to see 
what more she can learn about the business and how she can 
set things up to better serve her customers and the associates.
 Melissa is one of those people who inspires others to get 
involved, and people do, some just in an effort to keep up 
with her energy and drive. She is a proven leader; she has a 
staff that consists of the Central Monitoring Station, Service & 
Inspection Departments. She leads her team through sharing of 
mutual respect. She will go an extra step for a customer or a 
co-worker with no expectation of any reward in return. 
 What makes her even more extraordinary is her ability to 
work a long full day and then kick it into mom-gear. She has two 
young children and a husband who travels for work frequently, 
leaving her to be a single mom many days. Melissa is truly super 
mom, picking up the kids, running them to lessons, shopping for 

treats for school and being the first one to the holiday concerts 
so she can get front row and play mom-paparazzi. 
 Melissa also makes time in her busy schedule to give back to 
the community by donating her time to various organizations. She 
serves on multiple boards around town, most notably the new 
Children’s Museum of Rochester where she is able to combine her 
passion for children and her community into one great project. 
 She also serves on committees for Rochester Area Chamber of 
Commerce and the Rochester Area Economic Development, Inc. 
(RAEDI) board and is also a member of the The Rotary Club of 
Rochester. Melissa volunteers with co-workers at given events like 
serving dinner at the Ronald McDonald house. Not only does she 
donate her time but she encourages others to do so as well.
 Melissa co-created a volunteer committee at Custom Alarm to 
provide easy opportunities for her coworkers to also get involved 
in helping the community. Melissa instills the value of giving 
back into those around her including her children. Cleaning out 
their toy bin each year and setting aside things for children less 
fortunate is a ritual around their house. 
 Her ability to be a leader, mentor, co-worker, manager, 
strategic planner, implementer, volunteer, motivator, and mom all 
in one is truly extraordinary. 

–Nikki Johnson

melissa Brinkman
Extraordinary BusinEss Woman 
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Immigrant, self made business woman, 
athletic goddess, champion for the 

community, and last but never least, terrific 
mother. Nothing about Judy Weller’s life 
is ordinary. Judy was born in a small 
town in Germany and came to the United 
States when she was 18. 
 After living here for many years she 
became a U.S. citizen in 2000. The 
process was both interesting and nerve 
wracking, and despite assurances from 
the family, Judy studied for the tests all the 
way until we had to enter the building. 
A few weeks later when it came time for 

Judy Weller
Extraordinary 
ovErall

What a measure of success when 
your daughter views you as an 
extraordinary woman. Judy has 
been very accomplished in her 

business, but a 100K run for the 
Boys & Girls Club! Wow. She has 

chosen to become an involved 
American and is such a positive 

influence that everyone around her 
rises to the occasion. 

–ERWA judge

the formal ceremony, her hard work and 
years of commitment to this country came 
to fruition; Judy had earned the privilege 
of calling herself a U.S. citizen. 
 While various factors had spurred 
her desire to become a citizen, the final 
push came when she had been offered 
the chance to be a partner in Venture 
Computer Systems Inc. Judy started at 
Venture in the sales department and has 
worked her way into being an integral 
part of the company’s success. She has 
helped Venture grow into the business 
it is today, and she is currently the vice 

president of the company. Judy has an 
unwavering desire to do her best for the 
company and its employees, and she 
exudes excellence in a way that makes 
everyone around her rise to the occasion. 
 With many professional accomplish-
ments it is surprising to many that she is 
also an accomplished athlete. Dedicating 
countless evenings and weekends 
to training, Judy has participated in 
numerous marathons, ultra-marathons, 
triathlons, and duathlons. While some 
of these events have been purely for her 
enjoyment, she also uses her abilities 
to help raise money for local charities. 
On August 20, 2008 Judy ran 100 
kilometers to raise money for the Rochester 
Boys and Girls Club. This is her third time 
putting on this run, and she does the 100 
kilometer run solo to raise funds for the 
Club’s meal program. Judy’s passion for 
helping the community extends beyond 
her running endeavors, and in addition 
to her own fundraising projects she has 
been a member on the Boys and Girls 
Club Board of Directors. 
 Through the Junior Achievement 
program, Judy has also been able to 
spread a positive message to local 
children. Joining, participating in, and 
supporting the local Blue Star Moms 
chapter also became a priority when her 
son was deployed to Iraq for 14 months, 
and even with his safe return she has 
remained committed to her fellow moms. 
Judy is also a graduate of the Leadership 
Greater Rochester class organized by the 
Rochester Chamber of Commerce. 
 Through all of these accomplishments, 
Judy has also been an amazing wife and 
mother, and is now a grandmother of 
six. I cannot imagine my own successes 
with out everything she has done for our 
family. From taking me to hockey practice 
at five in the morning to teaching me the 
ins and outs of the business world, she 
has done it all. 
 Most people call her extraordinary, but 
I usually just call her Mom.

–Brianna Weller 
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mary ellen malkasian
Extraordinary musiCian

I love when different generations come together to 
make such a beautiful thing as music. I’m impressed 

with her years as a teacher and the many productions – 
and all the time that takes. And she’s still so active. 

 –ERWA judge
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Fourteen years ago, I was looking for a piano player for the middle school musical play I was about to direct. I went to the 
band teacher to ask if she could recommend someone who might enjoy playing the piano for the production of “Pirates of 

Penzance.” She gave me one name: Mary Ellen Malkasian, and told me she was the best. She also said she doubted that 
Mary Ellen would be interested. 
 I decided to take the risk of rejection and I made the phone call. It was a lucky day for me and countless young people 
because Mary Ellen Malkasian’s positive response began an incredible 14-year contribution of musical majesty! 
 Mary Ellen has been the music director and pianist for more than 20 productions at the middle school level. She has donated 
thousands of volunteer hours at rehearsals encouraging, teaching and mentoring large casts of 70 or more young actors and 
singers per show Mary Ellen has also spent untold hours in her home transposing music to fit the vocal ranges of these lucky 
young people. 
  Mary Ellen not only developed a deep appreciation of music with these young musicians, she also gave them the gift of 
high self esteem and confidence in themselves. That was an incredible contribution to an amazing number of young people! 
 
–Poppy Lear

I have had the pleasure of working with Mary Ellen for the past six years. She currently is the accompanist for The Bella Voce 
Young Women’s Choir. She brings a sense of joy and beauty as she sits behind the piano every rehearsal. The young women 

in Bella Voce call her Grandma Mary with deep love and affection. I believe this name reflects the love and care she extends 
to them every week. Mary Ellen once told me “if you want to be an accompanist you must be okay with being wallpaper in the 
room.” Mary Ellen is far from wallpaper in a room. This sort of statement comes from a humble woman who has walked life and 
teaches those around her what hard work, respect, dedication and love is. The gratitude runs deep from so many people who 
are blessed by Mary Ellen, her gift of music, and the beautiful person she shares with so many. 
 
–Shelly Winemiller, Bella Voce Young Women’s Choir Director





It’s amazing that you 
can be committed to 
an organization for 
17 years…to change 
the lives of so many.
To take in inner city 
young men and to 

let them live in your 
home and make them 

part of your family 
is beyond generous. 
The number of young 
men she has cared for 
over the years (47) is 

incredible.
–ERWA judge

roBin GWaltney
Extraordinary voluntEEr 

For the past 16 years Robin Gwaltney 
(and her husband, Scott) have served 

as unpaid volunteer resident directors of 
the Rochester Better Chance Foundation, 
a part of A Better Chance (the national 
organization). This program provides an 
opportunity for academically talented 
inner-city, minority young men from across 
the United States that they otherwise might 
not have to gain a valuable high school 
education and be better prepared for 
college and life beyond.
 These students move to Rochester, 
Minnesota, to live in the Gwaltney 
household while attending high school, and 

to return home only during school breaks. 
The parents of these young men trust that 
Robin (with the help of her husband) will 
provide a nurturing, supportive, mentoring 
and loving environment.
 In addition to providing a home, 
meals, clothing, and transportation for 
theses students, Robin also makes sure 
the students receive a solid education, 
have their school work monitored and 
attend extracurricular activities.The 
students are provided discipline and a 
nurturing environment to teach manners, 
good health, morals, character and 
values. Robin also arranges for and hosts 

volunteer tutors to help these students with 
their studies five nights a week.
 During the past 16 years, Robin’s 
volunteer time as the RBC House Mother has 
amounted to more than 100,000 hours.     
     Robin, along with her husband, also 
gives generously to the students in the 
program. She personally spends over 
$1,000 per month taking them out to eat, 
to movies and to sporting events as well 
as buying them essential items. Personal 
contributions to these students have 
amounted to more than $150,000 in the 
last 16 years.
 Robin has cared for and nurtured 
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47 young men as if they were her own 
children, in addition to raising her own 
two children, Brett and Jenna. The impact 
of this enormously significant contribution 
is when these young men complete their 
education and go on to become doctors, 
lawyers and business professionals as 
many of them have. 
 In June, 2009, Robin and Scott will 
retire after 17 years as the resident 
directors of the RBC home. 
 Robin is the perfect example of a 
caring and unselfish caregiver and 
volunteer. And she is also an extremely 
successful business woman. In 2006, 
she was the Number One Agent in the 
State of Minnesota out of all Coldwell 
Banker Affiliate Real Estate Offices. As 
of October, 2008, she was once again 
the Number One Agent in this category. 
Robin is a woman who can literally 
“do it all,” and she does it beautifully, 
unselfishly, and with relish and style!

–James J. Nelson
Broker/Owner, Coldwell Banker At Your 
Service Realty, Ltd.

Note: In 2008 Robin received a local 10 
Who Make a Difference award and an 
award from the National Association of 
Realtors called the Good Neighbor Award.  
View the video at  
realtor.org/rmogoodneighbors
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We want each of our patients to have a positive experience. It’s our number 
one goal—whether you require advanced technology or simply need someone 
to talk to. Here, every employee, regardless of their position, role, or location,  
is considered a caregiver focused on delivering exceptional care.

For more information, call 507.288.3443 or visit www.olmstedmedicalcenter.org
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Congratulations Melissa 
on your Extraordinary 

Rochester Women Award! 

Melissa is ONE of the MANY 
extraordinary women at Custom Alarm 
who provide Peace of Mind to you and 
your family.  Call to talk to one today!

507-288-5522 | www.custom-alarm.com

30th Annual Rochester Area Builders Home Show, February 13, 14, & 15
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Rochester 
Area Builders

30 th Annual

Garden/Playhouse Area Sponsored By:

Home Show Sponsored By:

Friday, February 13th,  3PM - 8PM

Saturday, February 14th,  9AM - 6PM

Sunday, February 15th,  11AM - 4PM

Admission:
$5 Adult, $1 Ages 7-16

Children 6 & Under FREE

Friday, February 13th,  3PM - 8PM

Saturday, February 14th,  9AM - 6PM

Sunday, February 15th,  11AM - 4PM

Admission:
$5 Adult, $1 Ages 7-16

Children 6 & Under FREE

Four fantastic new playhouses have been built this 
year.  All four will be raffled off , with all the 
proceeds going to Family Service Rochester.  
Raffle tickets are on sale for $10, and can be 

purchased at Family Service Rochester, Rochester 
Area Builders, any Home Federal Bank location, at 

the House of Bounce, and at the Home Show.



30th Annual Rochester Area Builders Home Show, February 13, 14, & 15
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30th Annual Rochester Area Builders Home Show, February 13, 14, & 15
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FREE ESTIMATES & FREE INSTALLATION
See us at the RAB Home Show for more inspiration! 
Toll Free 877-373-8535 or 507-289-2728

sales@coolwindowshades.com
coolwindowshades.com

  New Year 
     - New Look

O F  R O C H E S T E R

Mayo Clinic is seeking women for a research study
utilizing treatment with natural (bioidentical)
compounded estrogen cream and natural progesterone.
This study aims to assess the dose of natural estrogen
cream needed to produce a similar hormone level 
to a standard estrogen patch. 

You may be eligible to take part if: 
you are a woman between the ages of 40 and 60 
you are post-menopausal (either naturally or surgically)
you are not currently taking hormones (can be eligible 
if hormone therapy is stopped). 

This study is 23 days in duration, involves giving 
blood samples, three visits to the clinical research 
unit and one overnight stay. Remuneration will 
be offered to participants. 

For more information, please call 507-266-1165.

More clinical trials information can be found 
at http://clinicaltrials.mayo.edu

Mayo Clinic is an affirmative action and equal opportunity 
educator and employer.

Women Sought for Research Study

#12829 Mayo Post-Menopausal Study
3.604"w x 4.833"h = (1/4 Vertical)

– ROCHESTER WOMEN
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Mayo Civic Center, www.rochesterareabuilders.com

Granite – Corian® – Silestone®  – Cambria® – Zodiaq® - Kohler®  - Kallista® 

37 Wood Lake Drive SE, Rochester, MN
507.285.5453      www.afmcountertops.com

You can bring a little LOVE 
into your life this New Year.



home

renovation creation, the coMMunity-choSen hoMe reMoDel, iS coMPlete
PhotograPhy by fagaN studIos

After Effect
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Posts, beams, stone, and shake siding are the biggest façade changes.  
A stamped concrete walkway adds a refreshing look.

House for sale: Purchased as a foreclosure for $189,900, the home is now listed at 
$285,000. the remodel itself was done on a $95,000 budget. the 3,132-square-foot interior 
includes a kitchen and banquette area, great room with fireplace, four bedrooms on the 
upper level, and a finished lower level.

Under the guidance of Radcliffe Homes and Remodeling and numerous businesses, a 1974 colonial home underwent an extensive 

remodel – with many design choices made by Folwell neighbors and online voters.

 Renovation Creation encouraged the community to participate and stop by any time. A web site, radclifferenovationcreation.com, 

allowed viewers to monitor progress and submit their design choices for the kitchen layout, bath vanity tops, door hardware, light 

fixtures, floor coverings and paint colors.

 With the help of Dave Reynolds, Radcliffe’s remodeling division manager, and several subcontractors, the project started on July 30 

and was completed in time for the Rochester Area Builders Remodelers Tour in October. 

 “We bought it to show what we can do and show people that you can do a lot on a limited budget,” said Reynolds. “You can’t do 

everything.” However, they concentrated changes in certain rooms for an impressive outcome.

after

before
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Stained cabinets are mixed with painted 
cabinets – a progressive look. 

A new railing echoes 
original style of the 
home, with Lyptus 
handrails that match 
the kitchen floor.  
Removing some of 
the carpeting exposed 
natural wood steps.

before

before

after

after

after

New Lyptus hardwood flooring from 
Brazil is a renewable product that takes 
stain well.

New tile backsplash.



Owner and contractor:  
Radcliffe Homes and Remodeling

Many businesses supported Renovation  
Creation by helping with the budget and  
providing their best prices for materials  
and labor:
 
afm Countertops
appliance Village 
authentic stone masonry
birch Concrete
boe electric, Inc.
Carpet one
Creative hardwood floors, Inc.
Curtin drywall
degeus tile & granite
design studio b
energy Products and design Inc.
engel Painting & decorating
Kuisle siding
mark it! advertising
Nature’s Way landscape and Nursery
Quality overhead door
showcase Kitchen and design Center Inc.
stock building supply
tag’s drywall, Inc.
the urban studio
tri County Plumbing & heating, Inc.
W.t. lighting

The main floor half bath got a new pedestal 
sink and vanity. Kalista plumbing fixtures add 
a modern look.

after
after

The second floor guest bathroom was  
updated but kept its existing tile to stay  
in budget.

before
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Mayo Civic Center, www.rochesterareabuilders.com

We welcome all homeowners and builders to 

our Rochester showroom. Whether your 

project is for a new construction or remodeling 

we have everything you need including a 

professional design studio. Our goal: Never 

make a customer choose between price or 

service. We deliver both.
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For homeowners Jane Carlon and Matt 

Puffer, an initial decision to update 

kitchen surfaces turned into a complete 

kitchen renovation. Their “cold, hard 

kitchen” (according to Beyond Kitchens 

owner Diane Quinn) – which hadn’t been 

updated for 22 years – had a beautiful 

window view of their backyard prairie. But 

Jane and Matt thought the great views and 

various surfaces in their kitchen were not 

being used to their full potential.

 “We wanted to bring natural materials 

into the interior of their kitchen, to help 

accent the view,” Diane said.

 Disregarding the nerves and commit-

ment that come along with a remodel, 

Jane and Matt were eager to begin their 

expedition. “We worked very closely with 

Diane and her crew,” Jane said. “We looked 

at four different designs before we came to 

a decision.” 

 They chose a contemporary design that 

features maple and cherry cabinets, granite 

countertops, a “bankette” that looks over 

the beautiful backwoods, and lighting 

fixtures that accented the Puffers’ artwork. 

“Beyond Kitchens even took my favorite 

color, blue, and accented various surfaces 

and upholstery with it,” Jane added.

 Incorporating many complex ideas 

birthed a unique kitchen that fulfilled all of 

the Puffers’ needs. “We thoroughly enjoyed 

working with Diane; we never had any 

questions that things would go incorrectly,” 

Jane said. 

 Quinn agreed. “Every family we work 

with is great; they make the process enjoy-

able and fun.”

 It’s been roughly a year since the kitchen 

remodel, and Jane and Matt are still ecstatic 

with the results. “The remodel ended ex-

actly how I envisioned it,” Jane said.

Contractor:
beyoNd KItCheNs

homeowner:  
jaNe CarloN & matt Puffer

Project: 
KItCheN remodel

Subcontractors & Suppliers:

Drew Moessner Carpentry

Roger Einck Plumbing

Kuntz Electric

Perry Paint Contracting

S&K Upholstery

by beVy lehmaN

home

 

Bevy Lehman is a senior at Mayo High School. 

She is completing a mentorship with Rochester 
Women magazine. 

A remodel gave 
this kitchen 
natural features, 
including maple, 
cherry, and  
granite.

before

after after

Remodelers  
Corner
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Project photos at www.beyondkitchens.com

Design/Build Remodeling: 507-281-3992
2002 2nd St SW, Rochester

BK_RWJan09ad:Layout 1 12/5/08 12:14 PM Page 1

Mayo Civic Center, www.rochesterareabuilders.com
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Tea Takes Center Stage

No one is sure exactly when tea drinking began, but according 

to Chinese legend, the Divine Farmer, one of the mythological 

ancestors of Chinese civilization, discovered it after some wild 

tealeaves drifted into a pot of water he was boiling outdoors. 

 Tea was introduced to Europe in the early 17th century, carried 

by Dutch and Portuguese traders. Thomas Twining opened the first 

tea shop for ladies in London in 1717 and, before long, tea gardens 

were offering entertainment to both genders and all social classes. 

 It sounds like history, but tea is anything but a thing of the past. 

A pair of noted Washington D.C. chefs predict “tea time” as one of 

eight food trends for 2009, adding “Tea has been proven as a drink 

many people are turning to for its antioxidant benefits. Trends in tea 

consumption will likely continue.”

 In Rochester we are fortunate to have the expertise of Chamaidi 

Belanger, who owns Chamaidi’s Tea Shop (along with husband Joel) 

in the Shops at University Square. She recalls starting to drink tea as 

a young girl growing up in Greece. After leaving the classroom as an 

educator, she thought retirement would take hold. Not so! Almost 

five years ago, she opened her teashop and is delighted to share her 

knowledge, including how tea is produced and the various producers. 

Her passion is contagious, as many of us recently experienced at a “tea 

and cheese” tasting. 

 Just like wine, tea offers nuances of aroma, taste and texture. With 

distinctive cheeses, selected from Culinary Market, the “tasting” proved 

an opportunity to better grasp differences in both teas and cheeses. So 

what does one really have to know about tea when selecting one? 

Types of Tea
All true teas come from the processed leaves of the tea bush, 

Camellia sinensis, a southwestern China shrub. Soil, climate, 

weather and the time of picking affect the flavor, as do processing 

(wilting, bruising, heating and oxidizing). Remember that “tea” 

made with herbs, fruits, or flowers only is not really tea but 

infusion or tisane. Tea varieties fall into four major categories:

	 •	Black	teas:	Leaves	oxidize	on	drying		trays,	giving	the	strong,	 

        dark tastes found in Indian teas like Assam and Darjeeling.

	 •	Oolong	tea:	Raw	leaves	are	sun-wilted	and	then	bruised,	which	 

        exposes their juices to the air, so the leaves oxidize and brown  

        like a cut fruit. For Oolong teas, leaves oxidize only partially,  

        giving them a rich, floral flavor. Iron Buddha tea is a kind of  

        Oolong. 

	 •	Green	tea:	Picked	leaves	are	steamed	or	pan-fired	to	destroy	 

        natural oxidation and preserve natural oils and antioxidants. 

	 •	White	tea:	Leaves	are	picked	just	as	the	plant	is	budding	and	 

        wilted before being baked or sun-dried.

Making the Perfect Cup
“Brewing temperature is of most importance,” Chamaidi says. 

“This is so vital and is the most common error. Boiling water, for 

example, can ruin the taste of a delicate green tea.” 

 Using good water and good tea is essential. Chamaidi 

recommends natural spring or filtered water but never distilled or 

bottled drinking water. “Good tea” almost exclusively means  

a coMPanion to Both Savory anD SWeet

by margo stICh

PhotograPhy by mIChael Cleary PhotograPhy



Friendships established through Emerging Women; ladies gather at a member’s home for a tea and cheese tasting led by Chamaidi Belanger.

 

 

 

 

 

 

 

 

 

loose-leaf tea though it doesn’t have to be expensive. Leaves should 

be stored in dry, airtight jars. 

 When brewed, the tea leaf must have adequate space to expand. 

Once re-hydrated, it swells to three to five times in size, so don’t 

pack those traditional colander-like spoons to brew your beverage. 

It’s worth getting a proper mesh insert for your pot or cup. These 

also aid in separating the leaf from the liquid at the end of the 

steeping time.

 Both water temperature and steeping time vary with the type of 

tea, so know what you are brewing and adjust accordingly: 

Black teas: boiling water (212 degrees),  4-6 minutes

Oolong tea: water at 180-200 degrees, 3-5 minutes 

Green tea: water at 160-180 degrees, 2-3 minutes 

White tea: water at 155-165 degrees, 1.5-2.5 minutes.

Tea Recipes
Tea can serve as a marinade, a tenderizer, a condiment, as an 

ingredient in some Chinese stir-fries and in some desserts. 

Tea-smoking adds complexity to poultry or fish (be sure to 

tea-smoke foods in a well-ventilated area or outside – the process 

generates a lot of smoke). 

 Or use brewed tea in place of water or stock when cooking rice 

or other grains, stews and soups for a delicate flavor. The recipes 

that follow here have a suggested tea pairing to encourage readers 

to “get out of their box” and try different varieties of tea which, 

when tasted as a “stand alone beverage,” can be clearly discerned.

 Recently Chronicle Books published “The Tea Deck,” 50 cards 

with a concise summary of specialty teas within the basic tea 

categories. It includes 20 recipes, several of which use tea as an 

ingredient. 

 “Celtic Teas With Friends” by Elizabeth Knight is a collection 

that celebrates the traditional English style of presenting tea. The 

12 chapters present a theme for each month, with ideas for setting 

the scene, music, party favors and menu. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Cherry Buttermilk Scones
Inspired by the Cranberry Scone recipe in the 2008 PAIIR cookbook.
 
1 cup dried cherries, cut in half
1/3 cup orange juice
3 cups all-purpose flour
1/3 cup plus 4 tsp. sugar, divided
2 ½ tsp. baking powder
3/4 tsp. salt
1/2 tsp. baking soda
9 tbsp. butter
1 cup buttermilk
1/3 cup chopped walnuts
2 tsp. grated orange rind
1 tbsp. milk
1/4 tsp. ground cinnamon

toss cherries with orange juice; set aside for 30 minutes then drain 
well, patting dry on paper toweling. In a bowl combine the flour, 1/3 
cup sugar, baking powder, salt and baking soda. Cut in butter. stir in 
buttermilk just until combined. fold in cherries, walnuts and orange rind.  
turn onto floured surface; divide in half; shape each portion into a 6-inch 
circle. Cut each into 6 wedges. Place on lightly greased baking sheet.  
brush with milk. Combine remaining sugar and cinnamon; sprinkle over 
scones.  bake at 400 degrees for 15-20 minutes or till golden brown.  
yield: 12.
Note: these freeze well, sealed, up to 1 month.
suggested tea pairing: english/Irish breakfast or earl grey supreme.

Cherry Buttermilk Scones.
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PIZZA • PASTA • STEAKS • SEAFOOD

304 SE First Ave. • Rochester, MN 
507-282-8668 •  bilottispizza.com

$5.00 off
purchase of $30.00 or more

Dine in only.  Not valid with any other offers.  
Expires 2/28/09

Enjoy lunch or dinner in our newly 
expanded restaurant! 

Curry Almond Chicken Balls
Reprinted with permission from “Celtic Tea With Friends” by Elizabeth 
Knight, Benjamin Press, 2008.

6 oz. cream cheese, room temp.
2 tbsp. orange marmalade
2 tsp. curry powder
1/4 tsp. each salt and pepper
3 cups cooked chicken, finely chopped
3 tbsp. each onion and celery, minced
1 cup almonds, toasted and finely chopped

Combine first five ingredients in a mixing bowl. beat until smooth. stir 
in the chicken, onion and celery. shape into 1-inch balls and roll in 
almonds. Chill for up to two days or freeze one month.   
makes 3 ½ dozen.  
suggested tea pairing: darjeeling black by harney & sons or  
organic assam by harney & sons.

Double Chocolate Carrot Cake
A moist, dark chocolate cake with the added nutrition of grated carrots 
and a bit of wheat germ.

2 oz. unsweetened chocolate      
3 eggs, room temp            
1 c. honey                     
3 tbsp. sugar                 
2/3 cup oil                         

2 tsp. vanilla extract         
1 1/3 cup unbleached flour                                    
3 tbsp. wheat germ
6 tbsp. unsweetened cocoa powder
1 1/2 tsp. each baking powder and baking soda
1/2 tsp. salt
3/4 c. sour milk
1 1/2 c. grated carrot

melt chocolate in a double boiler; set aside to cool. In a large mixing 
bowl, beat together the eggs, honey, sugar, oil and vanilla extract, 
using an electric mixer, until frothy and well mixed. stir together the 
dry ingredients. on low speed, add alternately with the sour milk to the 
egg-honey mixture. stir in the melted chocolate and grated carrots. 
Pour batter into two 9-inch greased and floured cake pans. bake at 
350 degrees for 30 to 35 minutes, or until cake tester in center comes 
out clean. Cool 20 minutes before removing from pans. When cake is 
completely cool dust with powdered sugar or frost with cream cheese 
frosting. suggested tea pairing: Chocolate mint black tea by harney & 
sons or Wintermint herbal organic by octavia.

English Red Raspberry Trifle
Reprinted with permission from the Victorian Villa Inn in Union City,  
Michigan. www.avictorianvilla.com/index.html 

3/4 cup sugar
3 tbsp. cornstarch
1/4 tsp. salt

SUPPORTING GIRL SCOUTS:

DELICIOUS
Cookie Creations 

A culinary event 

benefi tting Girl Scouts

Thursday, March 26
Radisson Plaza Hotel

Rochester, MN

800-598-5516 (x106)

CC@girlscoutsrv.org 

www.girlscoutsrv.org
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2 ¼ cups milk
3 beaten egg yolks
3 tbsp. butter
2 tsp. vanilla
1 10 ¾-oz. frozen loaf pound cake, thawed
1/4 cup red raspberry preserves
1/3 cup cream sherry
8 to 10 soft macaroons, crumbled (2 cups)
1 cup broken pecans
1 cup whipping cream, whipped
fresh red raspberries, to garnish

for pudding, in a heavy medium saucepan stir together sugar, cornstarch and salt.  stir in milk. 
Cook and stir over medium heat till thickened and bubbly. Cook and stir for 2 minutes more. 
remove from heat. gradually stir about 1 cup of the hot mixture into egg yolks. return all to 
saucepan. bring to a gentle boil; reduce heat. Cook and stir for 2 minutes more. remove from 
heat. stir in butter and vanilla until butter melts. Cover surface with plastic wrap; cool. meanwhile 
cut cake horizontally into three even layers using a sharp knife. spread 2 tbsp. of the preserves 
on the top of each of the bottom and middle layers. reassemble the three layers then cut cake 
crosswise into 3/8-inch slices (about 18 slices). to assemble the trifle, arrange twelve slices in 
the bottom and up sides of a 2-qt, straight-sided, clear glass-serving bowl. sprinkle with half of 
the sherry then 1 cup of the crumbled macaroons and 1 cup pecans. spoon half of the pudding 
on top.  spread half of the whipped cream on top of the pudding. top with remaining cake slices, 
sherry, macaroons and pecans. decoratively dollop remaining whipped cream on top. Cover and 
refrigerate for 2 to 24 hours. garnish with fresh raspberries. serves 8-10. suggested tea pairing: 
raspberry Nectar by tea forte.

 

Margo Stich is food editor for Rochester Women magazine. Tea pairings provided by Chamaidi 

Belanger of Chamaidi's Tea Shop.

4 3rd Street SW      Rochester, MN
507-292-1628       www.sontes.com

We would like to sincere
ly thank all of our 

guests for their patronage. Yo
u have allowed 

us to continue supporting local fa
rmers and 

producers, a value to which we are strongly 

committed. We would also like to ex
tend a 

warm thanks to all of ou
r farmers for 

providing extraord
inary products utilizing 

the food they have grown.

Gratefully,
Tessa & Nelson Leung, owners

Justin Schoville, executive chef

Hill and Vale Farm- Wykoff
Hidden Stream Farms- Elgin
Au Bon Canard- Caledonia
Stickney Hills Farm- Kimball
Ames Farm Honey- Watertown
Whitewater Gardens- Saint Charles
From the Earth Foods- Rochester
Alexis Bailly’s Vineyards- Hastings
Pepin Height’s Orchard- Lake City
Grass Run Farms- Dorchester, Iowa
Merill’s Merribees- Chatfield
Callister Farm-West Concord

Chamaidi Belanger, of Chamaidi’s Tea Shop, 
loves talking tea with customers

Shops at the 
University Square
(507) 536-7200

Chamaidi's
A collection of fine teas, 
tea accessories and gifts

Bring this ad and receive 
$5 off any purchase 
of $30 or more.

Valid from January 1 - February 28, 2009
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The Canadian Honker Restaurant (named after the 30,000 or so “other” visitors to Rochester) is a well-established, favorite dining 

spot enjoyed by area residents and visitors alike. You’ll find fresh, homemade food served in a relaxed, comfortable and airy 

atmosphere at this family-owned business. 

 Joe Powers opened the Canadian Honker Restaurant & Catering (just down the street from its existing location) in 1984. He grew the 

restaurant from a locale seating 40 guests to the new facility built in 1998 that welcomes 185. 

 Today three generations – Joe and his brother, Cris, their mother, Bunnie, and Joe’s son Nicholas – work side by side to provide 

consistent, top-quality food and assure excellent service for their customers. 

 “We’re family oriented, affordable and remain a step above even in tougher economic times,” says Joe. “We’re not changing our quality.”

Menu: “The Honker,” as called by many local patrons, is known not only for good food, but also for its accommodating menu. Guests 

will find menus for children and seniors, as well as selections for those seeking healthier cuisine, gluten-free or special dietary needs.

 Soups, salad dressings, garlic toast, desserts and all the appetizers are made from scratch and prepared fresh daily. 

 A vast selection of succulent steaks, ribs and pastas top the dinner menu, and on weekends, it’s fresh fish (flown in daily on Fridays 

and Saturdays). Oceanic fare includes Cajun Pan Fried Trout, Alaskan Halibut, Chilean Pecan Salmon, Sea Scallop Scampi and a Chef ’s 

Creation. There’s a good selection for lunch as well, including delicious burgers, wraps and a substantial assortment of salads. 

 Breakfasts are priced from $3.50 to $8, lunches $5 to $10 and dinners $8 to $20. 

 Whatever entrée you choose, be sure to leave room for dessert. There’s apple crisp, chocolate raspberry cake and The Honker’s world 

famous “Bunnie Cake” – a delicious white, coconut cake with an undisclosed liqueur accent. Bunnie Powers has been making this popular 

dessert for about 40 years. You’ll definitely want more than one piece – and the recipe! 

 Like dining alfresco? In the summer, you can enjoy your dining experience, and full service, under the umbrella-topped patio tables.

 Live (easy listening) music such as jazz, acoustic and folk, accompanied by good cocktails make the Canadian Honker Lounge a 

favorite lure for locals on Friday and Saturday nights.

attire: Come as you are.

hourS: Open daily 7 a.m. – 10 p.m. Sunday through Thursday; 7 a.m. – midnight Friday through Saturday.

location: 1203 2nd Street SW, across the street from Saint Marys Hospital, with plenty of parking behind restaurant.

contact inFo: canadianhonker.com, 507-282-6572

 

Penny Marshall is a freelance writer and works for MayoClinic.com.
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FreSh FiSh, live MuSic anD FaMouS cake aWait
by PeNNy marshall
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FinD SoMething SWeet For your valentine at a local chocolate ShoP
by debbIe thomPsoN

PhotograPhy by mIChael Cleary PhotograPhy

Across the street from St. Marys Hospital and beneath the Blondell Motel, Chocolate Time offers 
a unique selection of decadent, filled truffles, bonbons, clusters and other traditional and 

designer chocolates. If you come for nothing else, stop in and see their M&M’s in 21 colors.
 All of the chocolates are made in the United States, with the finest ingredients from around the 
world, including Belgium and Madagascar. Each piece is decorated by hand. “Chocolate has been 
perfected as an art form, molded into different shapes, and mixed with the most unlikely flavors 
such as pomegranate and champagne,” says owner John Nimke. 
 For Valentine’s Day, you can find a half-moon shaped box filled with gourmet bonbons from 
Moonstruck. John’s advice for the perfect gift: “You have given her everything else, now you can 
give her the moon!” Chocolate Time offers coupons year round at RWmagazine.com. 

cHocolate tiMe
Chocolate-time.com
207 14th Avenue SW
507-206-0700
Open 10 a.m. – 5:30 p.m. M-F, 11a.m. – 3 p.m. Sat.

Chocolate Lover’s Delight

cHocolaterie StaM
Stamchocolate.com
Downtown at University Square, skyway level
507-536-2722
Open 9:30 a.m. – 8:30 p.m.  
M-F, 9:30 a.m. – 5:30 p.m.  
Sat, noon – 5 p.m. Sun.

In Amsterdam in the late 1800s, the Jacobus Stam family began with a bakery, and in 1913, 
Chocolaterie (pronounced “shock-o-lottery”) Stam was born. Ten years ago, a great-grandson 

brought it to the United States and opened a chocolate factory in DesMoines, Iowa. 
 The original recipes and molds that were passed down through generations are still being 
used today. “Stam” translates to “tree trunk” and is the company’s trademark. Their signature 
hazelnut cream filled chocolate tree is made with one of the original molds. 
 In addition to handmade chocolates, find Dutch imported products, peppermints, cookies, 
Jordon almonds, Holland mints and licorice. They also sell fresh gelato, Italian ice cream, in 
flavors like Pistachio, Crème Brule, Donatella Rock and Forest Berries. “Customers have been 
waiting for gelato to come to Rochester for a long time,” says co-owner Ron Schaap. “People 
come in and say, ‘We feel like we are walking into a shop in Europe.’” 
 For Valentine’s Day, look for an edible heart-shaped chocolate box (yes, completely edible!) 
filled with bonbons for your sweetheart. 

48  January/February 2009 RWmagazine.com

At Chocolate Time, fill a moon-shaped 
box with gourmet chocolates.

Create your own “tower of chocolate” 
with treats from Chocolaterie Stam.



cHocolaterie StaM
Stamchocolate.com
Downtown at University Square, skyway level
507-536-2722
Open 9:30 a.m. – 8:30 p.m.  
M-F, 9:30 a.m. – 5:30 p.m.  
Sat, noon – 5 p.m. Sun.

cHocolate oaSiS
Marriott Hotel Subway
507-280-6760
Open 9:30 a.m. – 5 p.m. M-F

In the heart of downtown, Chocolate Oasis is a little slice of heaven in the Marriott Hotel 
Subway. Browse the variety of candy and gifts and look for your favorite gourmet chocolate 

through the glass case. Co-owner Peg Wilson greets each person with a cheery “hello” and sees 
repeat customers coming to and from the Mayo Clinic. 
 “People stop by after their clinic appointments for a feel-good treat, especially after they 
have been fasting,” says co-owner Brenda Erickson. Brenda orders truffles from specialty 
chocolate retailers in flavors that include White Russian, Tiramisu, Butter Toffee, Cappuccino, 
Irish Cream and Macadamia Nut. Serious chocolate lovers should try the Fudge Love truffle or 
Double Chocolate truffle. 
 Hand dipped and hand molded assorted chocolates are boxed or sold individually. Indulge 
yourself with pecan bear paws, alligators, giant nonpareils and peanut butter cups. Sugar-free 
chocolates, caramels, mints and bark are also available. For Valentine’s Day, choose from 
three different sized boxed chocolates decoratively wrapped in gold paper with a matching 
bow. Thinking of flowers and chocolates? Pick up a bouquet of long-stem chocolate roses for a 
two-in-one gift.  

cHocolate twiSt
23 West Center Street 
507-529-2922
Open 10 a.m. – 6 p.m. M-F, 10 a.m. – 4 p.m. Sat.

Step back in time when you enter this retro style diner and candy store located north of 
Michael’s Restaurant, complete with a working juke box, 1950s-style tables and chairs and 

authentic wall hangings. With a unique selection of old-fashioned candy, you are sure to find your 
childhood favorite.  
     Owner Ira Becker makes his own turtles, bark, caramels and red-skinned peanut clusters. Ira 
hand-dips chocolate potato chips and white chocolate popcorn. He hand tosses popped popcorn 
in warm, melted white chocolate just long enough to achieve delicate pieces of buttery, white 
chocolate popcorn that literally melts in your mouth. “It has your three food groups—it’s all you 
need—sweet, salty, and buttery,” says Ira. “Here, taste it!” Also popular among customers are 
Chicago hot dogs, chili dogs, Polish sausages and Italian beef sandwiches.  
     For Valentine’s Day, Ira plans to make his famous dark chocolate hand-dipped strawberries, 
drizzled with white chocolate. Make sure you have some for your Valentine. Pre-orders will be taken 
and sold by the pound. 
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The perfect Valentine’s Day gift: chocolate 
flowers from Chocolate Oasis.

Chocolate Twist offers several hand-dipped 
items, including strawberries.
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www.uwolmsted.org

Relief today. Recovery tomorrow.

LIVE UNITED United Way 
of Olmsted County

Living united means being part of the change.

GIVE a night of shelter for a homeless family, a week of meals for 
a homebound senior, a year of books for a pre-schooler, a new life of 
job skills training and placement for an unemployed worker. Giving 
that cares to make a difference at www.uwolmsted.org.

ADVOCATE by referring people who need help to 2-1-1, 
United Way’s free, confidential, multilingual community information 
line, available 24 hours a day, 7 days a week. Help starts at 2-1-1. 
Learn how to make a difference at www.uwolmsted.org.

VOLUNTEER for a hour or a Saturday or a season. Your time, 
your skills, your commitment are needed. Volunteer opportunities 
that make a difference right at www.uwolmsted.org.

Rochester Area Women Love to Read…

R O C H E ST E R  WO M E N  M A G A Z I N E

Rochester Women
March/April 2009 issue will feature:
- Day Spas   
- Food for Passover
- Diverse Women Entrepreneurs
  and much more!

Communicate with 
women who buy your 
products and services

Make more impressions 
by advertising on 

RWmagazine.com

Reserve your ad space for Rochester Women
March/April 2009 issue by Jan. 22, 2009

Contact: Tracy Nielsen
Marketing Account Manager

507-753-9935   (cell) 507-951-3496
tracy@RWmagazine.com



RWmagazine.com January/February 2009   51

Ph
ot

o 
co

ur
te

sy
 o

f C
in

dy
 f

in
ch

Pajama Soup
women wisdom

There just wasn’t a good day to die. I simply didn’t have time 

for it. As a mother of three, my to-do list was always full and 

rarely finished. How could I possibly fit Die Young into an already 

busy schedule? Would I put it between Drive to team practice and 

Wash the dog? Or, maybe there’d be time just after I Impart wisdom 

to my daughter about middle school boys but just before I Sit up in 

the night with a frightened first grader.

 Sure, I could shuffle things like housecleaning and grocery 

shopping to make room for it. But who’d want to miss kissing tears 

and reading stories? Not me. I mean, this is the stuff of life. My life. 

And I wasn’t ready to give it up. 

 Actually, I was mad at Death. It had been stalking me for six 

years; I felt fed up. This time had been the worst and my family 

knew it. I had had just about enough of its antics and told it so as 

I sat alone in my bedroom. As I began to list all the reasons why 

dying was not on my to-do list, I finally concluded that I just really 

lacked interest in the after-life in my thirties. It held about the 

same appeal to me as finding myself seated behind a crying baby 

on a long flight to Australia. Honestly, I would rather peel all my 

fingernails off backwards while watching the fishing channel than 

have to do something like Die Young.

 Then, something out of the corner of my eye snapped me back 

from The Big Bass Locator and 10 gauze bandages. It was my 

oxygen tube. The lifeline that kept me out of the hospital and  

 

home with my family seemed to have a kink. It snaked from my 

snubbed-at-death-nose, onto my bed, and across the floor to its 

source in my closet. Ironically, the tubing lay tangled up in my once 

heavily-used running shoes. 

 “Geez, There’s some irony!” I snapped with sharp sarcasm as I 

jerked the cord free. Actually, I felt like ripping the tube out of my 

nose, grabbing the tank and hurling the entire apparatus from my 

second story window. I could just see the headline in my mind: 

Angry Soccer Mom Commits Medical Supply Murder: Will Her 

Insurance Cover the Damages? See Page 2B for Full Story and Page 

3A For Her Untimely Obituary.

 Truth was, any satisfaction that could come from tossing that 

device overboard would only scratch the surface of how sold-out 

and angry I felt. But it would feel good to have power over 

something, anything, even for a moment. 

 As I sat in my window-smashing fantasy, I eased myself back 

to reality as I considered how much energy it would take to 

commit oxygen-tank homicide. Energy I didn’t have. Multiple 

heart conditions including congestive heart failure at 38, brought 

on by earlier cancer treatments, can leave a girl very few options. 

My life smacked of ironies.

 Sitting there as a young, old woman on my bed, I became still in 

my anger, breathed deep and vanquished thoughts of obituaries and 

the cost of oxygen tanks. I decided to come at this a different way. 

 

As they encircled me, the four of us looked like a recipe of Pajama Soup in a bowl of blankets.

Staring DoWn Death, a young Mother FinDS liFe

by CINdy fINCh

Cindy Finch reads to her children, Zach, Brandon and Jordan.



52  January/February 2009 RWmagazine.com

Please Send Help
I laid aside my witty banter with Death 

for a moment, and let the beggar inside 

me emerge before God. Ragged, ravenous 

and weakened by the elements, I stumbled 

into prayer. 

 “Please, God…send help.” It was all I 

could say. I couldn’t get any further. As I 

paused for more words to come, my soul 

began to explode its boarders. Tears gushed 

and all words became lost in a jumbled mix 

of blankets and sobbing moans. 

 You see, I became what I truly was and 

nothing more when I prayed: a kid awake, 

alone and scared in the dark night of her 

life. I wanted something bigger than me to 

make it all OK. I felt insufficient for what 

lay ahead. I needed help.

 Companioned by grief, I sobbed through 

my prayer. I then collapsed into surrender. 

Ironically, in that moment, my body was at 

its worst but my soul was at its best.

 These conversations with God had 

become so familiar that I didn’t think much 

of their strange content anymore. They 

allowed me to swap my pansy outlook on 

things for a more stealthy vision as I rolled 

up the blankets of His companionship 

around me. Mysteriously, the pattern of 

the eternal seemed to rise and repeat every 

time I went weak before God. It would take 

that to prepare a young family for death. 

  Just as I began to sense the calming 

effect of this not-alone-prayer, suddenly, 

I was not alone. Three young hearts flush 

with love and grief stood silent watching 

me. I rose with my red, streaked face and 

caught their eyes.  

The weight of a tragedy stood between us. 

 Pushing past the obvious, I smiled 

and threw my arms open wide, a sunrise 

on my face. They fell against me as the 

Sacred became ordinary. Or, was it the 

other way around? 

 “Hey, come here you guys. I was just 

thinking about you and about us. Come close!”

 My adoring fans snuggled their way into 

Hero Headquarters, smiling and trying 

to beat each other for the closest spot. As 

they encircled me, the four of us looked 

like a recipe of Pajama Soup in a bowl of 

blankets. As they snuggled up the questions 

began to flow from all sides: 

 “Why were you crying?” “Are you OK?” 

“How long will your heart last?” “Will you 

have to get a new heart?” “Are you going to 

die?” “What is heaven like?” 

 God had seen my heap and sent me 

love-in-three-parts as a distraction. I 

giggled and nodded at their questions. 

I thoughtfully answered each of their 

wonderings with bright gestures and 

animated silliness, humbled by the richness 

of my poverty. Then, in answering, the stuff 

of courage began to flow through me.

 My youngest son Brandon touched my 

face with a gentle wondering hand and 

asked me if the oxygen tube coming out of 

my nose hurt me much? And then he asked, 

“Does it hurt to die?” Caught off-guard by 

the trapped tenderness of his question, I 

paused. The rawness of my earlier prayer 

was still wet on my cheeks, “No. I think that 

I will be just like a butterfly coming out of 

her cocoon,” I said. 

M e n  &  P o s t - M e n o p a u s a l
Wo m e n  N e e d e d  f o r
R e s e a r c h  S t u d y

12823 Mayo Hormones and Aging
3.604" w x 4.833" h = (1/4 page vertical)

– ROCHESTER WOMEN MAGAZINE

Mayo Clinic is seeking men and post-menopausal
women, between the ages of 45 and 80, for
participation in a clinical research study. The
purpose of this study is to learn more about
hormones as we age and how they affect the
pituitary “master” gland, bone density, muscle
weakness, and body fat. 

This study involves six overnight visits 
to the Clinical Research Unit at Saint Marys
Hospital. You will be compensated for your 
time in the study.

For more information about this hormone
study, you may call (507) 255-1294
or (507) 255-0904 or send an email 
to endoresearch@mayo.edu.

More clinical trials information can be found 
at http://clinicaltrials.mayo.edu

Mayo Clinic is an affirmative action and equal opportunity 
educator and employer.
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Family Law 
l DIVORCE
l SUPPORT
l PATERNITY
l CUSTODY

l MAINTENANCE
l ADOPTION

l PROPERTY DIVISION
l ANTENUPTIAl AgREEMENTS

Experienced in complex issues with serious
financial and emotional consequences

JILL I. FRIEDERS
ATTORNEY AT LAW

O’BRIEN & WOLF, L.L.P.
l a w  O f f i c e s

Suite 611, Associated Bank Building
206 South Broadway
Rochester, MN 55904

(507) 289-4041

 My gritty conversations with Death 

were done. Fingernails and fishing aside, I 

suddenly became a visionary instructor of 

Heaven and all things eternal for the three 

students who listened with rapt attention.

 As I compared dying to the silent 

miracle of metamorphosis, their eyes began 

to drink me in. As they waited for me to 

explain, I reached into my nightstand 

drawer and pulled out some folded papers. 

It was time.

 In the heavy splendor of that moment I 

opened up a poem I had written on another 

honest kind of day. It had been a different 

day of wrestling with poverty, weakness and 

strength. From my fight and the sunrise of 

surrender, it had come – the poem of a very 

busy mom with a very long to-do-list who 

had finally began to come to grips with the 

inevitable. 

 As untimely as time can be, we are all 

granted just so much of it and then there 

is no more. It runs out. And it never runs 

back in once it’s gone. It just doesn’t.

 This scared kid, with a sunrise in her 

heart, had finally moved into accepting that 

Heaven may have laid out a shortened plan 

for her. 

 From that realization and a time of gutsy 

weakness, I wrote. And finally today was the 

day I could share the paradox of “Life after 

Life” within my bowl of precious Pajama 

Soup. I read to them:  If I should go and skies 

turn gray and life swings long and low, If 

clouds should burst and hearts should break 

and between us time should grow... 

(See poem in it’s entirety at RWmagazine.com) 

I folded the papers and put them away as 

the sweet and timeless moment hung in 

the air. Glad to be swallowed up in hero 

hugs and small trembling hands, I laughed 

at myself and all my to-do lists. I mean, 

everyone knows life is not about to-do lists. 

Life isn’t even about Death. Life is about 

Pajama Soup. 

 

 

 

 

 

Cindy Finch is a writer, speaker, soccer mom 

and survivor. Visit her at carelessinhiscare.com 

LOSE WEIGHT NATURALLY!!

BIOS LIFE SLIM
A SCIENTIFIC BREAKTHROUGH 

IN FAT LOSS!

• Promotes FAT LOSS!
• Improves cholesterol  
• Promotes digestive health 
• Controls hunger and cravings
• Stabilizes blood sugars
• 90 Day money back guarantee
• No pre-packaged foods
• No synthetic or herbal stimulants

Kathy C. Fielding, RD, LD
Registered/Licensed Dietitian Nutritionist

kcfield@chartermi.net
507-433-2685
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Heartman Insurance

1635 Greenview Drive S.W.
Rochester, MN 55902
Bus. (507) 288-3834
FAX (507) 288-0679

“If every wife knew
what every widow

knows… 
every husband would

have enough 
life insurance.”

Project10  2/2/06  4:59 PM  Page 1

Brings your home to life.™

Get your daily planners out and Save the Date for Rochester’s 3rd annual
Go Red for Women Luncheon 

Heart Disease:  No Laughing Matter
February 26th, 2009

Learn how to prevent and reduce your risk and your family’s risk of cardiovascular disease 
Enjoy “Cardiac Comedy” from keynote speaker Rudy Galdonik
Luncheon laughter compliments of Goonie’s Comedy Club regular Jeremy Cartwright

How can YOU Go Red in Rochester?

Charter Communications 
Minnesota employees 
Go Red (pictured left to

right) Abbie Hill, Lisa Barton, 
Heather Nessler and 

Ally Riedeman.

Tickets available at 
Mayo Clinic Store

& 
Rochester Area Family Y

www.americanheart.org/rochestermn or 507-356-2805
 

Volunteer and sponsorship 
opportunities available.
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healthy living

Fit by 40!

Just as priorities change with age, so does 

our motivation for fitness. To Kyra Bell, 

July 12, 2009 will mark more than just her 

40th birthday. It’s also an opportunity to 

achieve a personal goal that has been on 

a shelf for much too long. By her own ac-

count, she’s an average woman who tugs at 

her jeans and blames the dryer for making 

them too tight. Truth be told, she’s also one 

of the bravest women I know. 

 Kyra has invited Rochester Women to 

document her journey as she strives to 

eat better, look better, sleep better and feel 

better. In the next three issues, we’ll be her 

cheerleaders as she works with personal 

trainer Jana Janosik at the Rochester Area 

Family Y and overcomes personal obstacles. 

 “I told my husband that by doing this 

for the magazine, I’d really be making 

myself publicly accountable. There’s no 

backing out now,” says Kyra. “All those 

things that we put off until tomorrow…

well, tomorrow is finally here and I’m 

gonna make the change.” 

The Battle
 “I was a member of Weight Watchers 

several times.” says Kyra. “I took off 40 

pounds after my first pregnancy. I exercised 

at home and got together with friends who 

tried to make healthy things.” Though past 

attempts to lose weight have been successful, 

Kyra has struggled to make a permanent 

lifestyle change. 

 One of her temptations is comfort 

eating, a battle that many women fight. “I 

know that stress has always made me turn 

to food. I haven’t dealt with my emotions in 

a healthy way,” Kyra says. 

 Last year presented more challenges as 

Kyra was unable to attain quality sleep.  

“As a result of that, I had no energy. I 

The Plan
 
• Kyra and Jana will meet two times per week       
  for 30 minutes of strength training and cardio. 
• She will continue Leslie Sansone walking  
  tapes and weights at home five or six days  
  per week. 
• Kyra will journal about the experience. 
• Kyra uses Thedailyplate.com for menu  
  planning. 
• Kyra will also receive encouragement from  
  her friend Kelly, who is a life coach. 

a valuable key to Kyra’s success will be her 
personal trainer. jana janosik, 32, is certified 
in aerobics and fitness from the National 
academy of sports medicine and is a fellow 
mom. Kyra met with jana for a short time a 
year ago, but the motivation just wasn’t there.
    “I kept beating myself up about not 
working out. this time when I met with her 
in september, I started with the attitude that 
I will do it, not just try. the exercise is the 
hardest part.”

   
 
   jana affirms that this time is different with 
Kyra. “I’m really impressed! she has changed 
her eating habits and is doing a really great 
job. she’s going to be efficient about it and 
she’s not quitting this time!”
   What is a realistic expectation for the next 
seven months? “she’ll lose inches,” says 
jana. “she’ll be more toned and feel better. 
It’s best to have a goal of losing 2 pounds 
per week or 8 to 10 pounds per month.” 
 While society defines fitness in physical 
terms, Kyra believe that it means arriving 
at a healthy place physically, emotionally, 
mentally and spiritually. “I plan to start 
listening to my own needs,” she says. “We’re 
often too busy watching what everyone else 
is doing.” 
 
 

FolloW kyra Bell’S Journey to FitneSS By her 40th BirthDay in July

by amy brase
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Kyra works out with trainer Jana Janosik at the Rochester Area Family Y.

Meet Kyra: 
 
• A 39-year-old home school mom
• Greatest loves: Husband Mike Brinker and    
  sons, drew (8) and Callan (4)
• A dental hygienist with Northwest Dental  
  group for nine years
• Most passionate about: Her family and    
  encouraging others
• Favorite form of exercise: Walking
• Least favorite form of exercise: Running
• Favorite healthy snack: Plain yogurt with  
  granola
• Hardest habit to maintain: Drinking water  
• Her motivation: 40th birthday and sister- 
  in-law’s wedding in may
• Most looking forward to: Food not having a  
  stronghold in her life
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Photo Courtesy of Olive Juice Studios

www.rochfamy.org
507-287-2260

JOIN THE Y!
No Joining Fee 
Until January 31st!
New Fitness Equipment!
Indoor Water Park!
Kids Care While You 
Exercise!
Something For Every 
Member Of The Family!

was trying to catch naps, but my kids 

still needed me. I was going down in self-

despair. My friend had the wisdom to tell 

me that I needed to go to a doctor.” 

 Kyra tried Prozac but experienced 

hot flashes as a side effect. Next she tried 

a supplement called melatonin, which 

helped her get back on a sleeping schedule. 

Ultimately, she became determined 

to make the necessary changes to stay 

off medication. “Weight loss is my 

one obstacle,” says Kyra. “It’s all about 

discipline. I’ve decided it’s time to stop 

doing only the things I’m successful at.  

This will be easier now than when I’m 60.” 
 

Amy Brase is a writer who is already  

inspired by Kyra.



Power struggles are often thought of in relation to power and control: who has it, who wants it, who wins and who loses.  
The reality is adults have much power and control; children generally have very little.  Yet, when caught in a power struggle 
it is normal to feel powerless and manipulated.  But children generally do not have a great desire to upset adults; they most 
often seek adult’s love and acceptance.  It may help to know that power struggles usually result from the child’s own  
feelings and needs and not a desire to deliberately push your buttons. 

Power struggles are like fires, they need certain  
ingredients to start and grow.  Adults and 
children are more likely to enter into power struggles 
when these elements are present.  Awareness and 
understanding of the child’s perspective and needs 
can lead to approaches that enhance the adult/
child relationship and diminish power struggles.  
The following are the “fuel” behind many battles.  
Medical: Teething, Attention Deficit Disorder, 
anxiety, language concerns, or even allergies 
can impact power struggles.  To identify if it is 
medical issue, consider the intensity, duration, 
and frequency of the behavior.  If concerns 
persist, check with your child’s pediatrician.  
These struggles often fade if and when 
the medical condition dissipates.
Sleep:  On a scale of 1-10, how well 
rested are you today?  How can you 
tell?  When we are tired, our fuse is 
shorter and the ability to problem solve 
and cooperate is reduced.  It is also 
more difficult to control our emotions, 
rein in negative reactions, and work well 
with others.  Children are no different.  
Children’s misbehavior is often related to 
sleep deprivation.  Consider how tired 
your child is when determining how to 
address a power struggle.
Stress:  If power struggles are 
increasing, consider the current 
situation.  Have there been 
changes, stressful events, 
extra transitions, a move, 

or a new sibling in the child’s life?  Remember, 
stress can be subtle or apparent.  Many children 
find a birthday party or change in routine stressful.  
A parent’s stress level also impacts a child’s stress.  
This explains why, on the day that you are stressed 
and rushed, your child will be more likely to act out 
or fall apart.  Stress is likely a contributing factor 
if the child could do something and now cannot 
or would do something and now won’t.  An 
independent two-year-old becomes very clingy, 
a three-year-old who has learned to use the toilet 

now has an “accident,” or an eight-year-old can’t 
put on his socks.  This is due to the impact stress has 
on the brain.  Recognizing stress can help adults 
understand the real issue and respond in sensitive 
and caring ways. This will alleviate many struggles.
Normal developmental stage:  Take into 
account the type of behavior and the child’s age.  
Power struggles can begin when children enter 
a new developmental stage or slip back due to 
stress.  It is completely natural for a one-year-old 
to test the environment over and over and have 

Win, Lose 
or DraW!
Power StruGGleS Do not have to be a loSinG battle.
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trouble waiting or sitting.  The child is not seeking 
power or control, just internally driven to figure 
out how the world works.  A two-year-old cannot 
control internal impulses or emotions so may run 
in the street, get up to explore at night, or show 
physical aggression toward others.  A four-year-old 
needs control of body movement and pace so 
will tend to slow down when rushed.  Becoming 
aware of normal development and maintaining 
age-appropriate expectations will help avoid 
many power struggles.  
Temperament:  An adult’s and child’s natural 
response to the world can also impact power 
struggles.  To be successful, some people need a 
regular schedule, time to warm up to new ideas, 
preparation before transitions, a lot of activity, 
time to finish one task before moving on, and 
concrete ways to soothe and calm big emo-
tions.  Recognizing the advantages and sending 
positive messages about these traits will result in 
fewer struggles, less frustration, and increased 
connection between the adult and child.  
Environment:  Environment also makes a  
difference. In the winter, for example, children  
often do not get enough exercise and time outside.  
This can lead to an increase in sibling fights, 
inability to sit still, or running and jumping on 
furniture.  Offering movement opportunities could 
stop potential struggles before they start.  

Attending to the needs and feelings behind a 
struggle can significantly reduce struggles.  But, 
it is unrealistic to avoid all struggles with young 
children.  Try to recognize the inevitable clash 
early and then decide how you will work through 
it.  Adults can choose to hold out and stick to a 
limit no matter what, use choices or negotiation, or 
drop out and let go.  Each of these choices is valid 
and powerful.  Remember to process the conflict 
later, when both the adult and child are calm.  
Take time to talk with the child and restate the limit 
and/or unacceptable behavior.  Then explore 
what the child can do next time.

When thinking about power struggles, remember  
the words of Stephen Covey, “What you focus 
on will grow.”  Increasing the amount of  
encouraging words and affirming interactions  
you have with a child will grow the child’s skills.  
Your expectations affect how a child behaves.  
Send positive messages about what you expect 
and how you feel about a child.  Anticipate  
success and appreciate the gifts that child  
brings to this world.  Your true power lies in the  
emotional bond you have with a child.  Grow it!

RAELENE OSTBERG is the business liaison for the 
First Steps program, an initiative of the Rochester 
Area Foundation. Raelene is a parent educator  
and working mother invested in bringing helpful 
information to working parents.

2200 Second Street Sw,  Suite 300, rochester, Mn 55902
Phone: (507) 282-1027   e-mail: info-fs@FirstSteps.us

 web: www.FirstSteps.us

Rochester Women magazine is a founding 
member of the First Steps Business Alliance and is 

the sponsor of these two pages.

    

Most power struggles can be avoided with a little planning and  
setting the stage for success.  Pick one area that may be a 
challenge for you.  Problem solve how you might apply it in 
your world and watch for positive results!

Tips for avoiding Power struggles:
Watch for cues.  be aware of the signs that you or your child are starting to get tired or 
stressed.  if a child walks into the third store in a row whining, “Daddy, i am too tired,” it is a 
good idea to take a break or head home early.  watch for common signs that the limits are 
being pushed and navigate as needed.  
Build in routines, especially during transitions.  Plan a routine that incorporates  
something fun and rewarding for the child.  Imagine mornings that start with a five minute 
hug time, a race to see who can get dressed first, followed by a quick but relaxed breakfast 
together.  This routine may be difficult to get started and you may need to plan ahead.   
However, once routines are in place, battle time may just turn into quality time.
Give child control when possible.  think about how much time in an hour, day, week, or 
month a young child gets to say what she will do, when she can start or stop playing, where she will 
go, how fast she will go there, or even what she will eat.  Consider what the child gets to control 
and what is under the control of the adult.  look for opportunities to let the child have a say.  
offer choices.  if your rule is no junk food before dinner, stick to the rule.  but, when  
challenged, you can deflate tension by offering a choice.  Let the child choose something healthy 
when hungry.  “no, you cannot have a cookie, but how about frozen peas or apples dipped in 
yogurt?”  this gives the child a chance to focus on options rather than what they do not get.
Have a few consistent limits.  too many limits may result in more struggles.  also, if limits 
change over time, children cannot relax, know what to expect, and see the pathway to success. 
Children are continually driven to look for the actual limit.  So, choose a few limits that you can 
stick to even after a long exhausting day.  This will teach your child when you say it, you mean it. 
Use helpful communication techniques.  Sometimes a struggle can erupt from the 
way something is said.  Asking a question or adding “okay” at the end of a sentence implies the 
child has a choice.  instead, simply and clearly tell the child what is going to happen or what to 
do.  “Give her the toy.” “Put the shirt over your head.”  “walk your feet out the door.”  Clear 
statements frame what to do and let the child know what is expected.  At times, you may need to 
repeat the statement several times like a broken record.
Keep calm and relaxed.  a child cannot easily calm down when being yelled at, threatened, 
or coerced.  the best way to help a child calm down is to stay calm, take deep breaths and 
keep your voice steady.  repeat a comforting statement such as “when you are ready, i have 
a hug for you” or “whew, you are really upset, this really means a great deal to you.” 
Make things fun.  Make it sound enjoyable.  it’s time to clean up.  instead of “You’re going 
to have to clean up your toys now.”  You might set a timer and say,  “let’s see how many toys 
we can all pick up in five minutes.”  Using humor and fun can also reduce stress levels and 
build your relationship and bond with the young child in your life.

Helpful Power struggle resources
Kids, Parents and Power Struggles | Mary Sheedy Kurcinka
Unplugging Power Struggle | Jan Faull

Emotional Intelligence | Daniel Goleman
The Heart of Parenting | John Gottman

M A G A Z I N E
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Market volatility raises many questions. Are we heading into 
a recession? Will I be able to refinance my mortgage? Will my 
retirement plans be impacted? 

As an Ameriprise financial advisor, I can provide you with solid 
strategies and tips to help you weather today’s market. 

Find out why more people come to Ameriprise for financial 
planning than any other company.* Call 507-289-0737 today.

Nancy Emerick, CDFATM, ChFC®, CRPC®, CASLTM 
Senior Financial Advisor
Chartered Financial Consultant
1530 Greenview Dr SW Suite 111
Rochester, MN 55902 
(507) 289-0737 x 115
nancy.a.emerick@ampf.com

Financial planning services and investments available through Ameriprise Financial 
Services, Inc., Member FINRA and SIPC. *Based on the number of financial plans 
annually disclosed in Form ADV, Part 1A, items available at adviserinfo.sec.gov as of 
December 31, 2007. 
© 2008 Ameriprise Financial, Inc. All rights reserved.

In times like these, you need a plan. 
I can help.

State Farm® cares about the financial 

needs of today’s woman. Learn more at 

sfredportfolio.com® and call me 

when you want to talk. 

The door to your
financial future

is wide open.

Susan M Madden, Agent
914 N Broadway Avenue

Rochester, MN 55906-6802
Bus: 507-281-0100

sue.madden.c8o4@statefarm.com

State Farm - Home Offices, Bloomington, IL 
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What are Rochester women doing with  
THEIR money in these trying financial times?

Sue Madden, Agent
State Farm Insurance
“Our family is doing for ourselves what I recommend to my clients:
1. We have purchased auto and homeowners insurance, a personal 
umbrella policy, health insurance, disability insurance, long-term 
care insurance and life insurance.
2. We put money monthly into savings. 
3. We are working to pay off the debt we have.
4. We continue to make periodic payments into our investments: We invest 
our money into my husband’s 401(k). Since I am self employed, I deposit money 
into a Simple retirement plan. We also invest the same amount every month into mutual 
funds and annuities/permanent life insurance.”

Karin Stiles
Early 30’s, married with three children, stay-at-home mother

“I learned a lot about money from my parents’ example: give a ton away; spend less than you make; think about future needs 
and set aside the necessary funds (everything from patio doors next year to retirement a few decades from now); and, most 
importantly, don’t think that money offers security.” In the meantime, Karen reads about personal finances and investing.“One 
of my favorite [Web sites] is SoundMindInvesting.com, which guided me toward an Annual Seasonality investment strategy 
where I am only invested in stocks for about half the year (when, historically, stocks do better than the other half of the year). 

This helped me avoid some of the recent big losses.”
 Karin has begun to teach her girls about saving, giving and not wasting money. Once when her 3-year-old decided she didn’t want 

to take gymnastics classes anymore, Karin agreed only if her daughter would “earn” back the money the rest of the lessons cost by 
helping out around the house.

Nancy Emerick, ChFC®, CDFA, CRPC®, CASL
Senior Financial Advisor, Chartered Financial 
Consultant, An Ameriprise Platinum Financial 
ServicesSM practice
“The majority of women I work with are choosing to stay the course 
with their current investments. They realize the market has been 
unusual and that making major changes to their investment strategy 
could negatively impact the long-term performance of their portfolio. 
Most are continuing to actively invest on a systematic basis which provides 
them the benefits of dollar cost averaging and buying when the market is low.
 During an extended down market, many women (and men) rethink their risk tolerance. This leads some to 
consider taking steps like further diversifying their investments, but most are waiting for the market to rebound 
some before making any significant changes. In working with my clients, we also focus on maintaining enough cash 
reserve to help them feel confident that they can ride out these difficult times.”

by suzaNNe joNes Barbara J. Wright-Quarton,  
Investment Representative Home Federal 
Investment Services
Asset Allocation: “This past year, my monthly 401(k) 
contributions were invested more conservatively. As I 
near retirement I become more interested in alternative 
investments, but I still have much of my portfolio in 
stock mutual funds.”
 Insurance: “I am seeking a long-term care policy and 
suggest this prior to age 60. Insurance is a safe, reliable 
source of protection, and I suggest adults seek adequate 
life, disability, and long-term care insurance.”
 Saving: “I am beginning to see increased interest 
in savings accounts, and many of my clients are asking 
for low risk investments. They are less interested in 
‘the market’ and potential volatility. The average US 
savings rate used to be 8-10 percent of annual salary. 
The rate has declined and is less than 3 percent. People 
simply need to save more if they want a comfortable 
retirement.”
The information provided is for educational purposes only and should not 
be considered as offering specific tax, legal or investment advice. Please 
consult with a professional regarding your individual circumstances.
 Home Federal Investment Services is a wholly owned affiliate of 
Home Federal Savings Bank. Advisory Services offered through Investment 
Advisors, a division of ProEquities, Inc., A Registered Investment Advisor.  
Securities are offered through ProEquities, Inc.  A Registered Broker Dealer, 
Member FINRA & SIPC.  Home Federal Investment Services and Home 
Federal Savings Bank are independent of ProEquities, Inc. Not FDIC 
Insured, may involve Loss of Principal, No Bank Guarantee.
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Read complete answers and  

recommendations at RWmagazine.com

Suzanne Jones is a mother of 2, wife, and a 

freelance writer. Chat with her on Rochester 
Women magazine forum January 2nd!

Sharon M Bradley, Investment Executive
Merchants Bank Investment Services

“The trend that I have been seeing is that women are getting more 
conservative and asking more questions.” Sharon recommends 
investing early in life. “You can really double your investments if 
you start early. It makes a huge difference.” Also, Sharon encourages 
women to attend a finance seminar. “Investing is boring to start with. 

Go to a seminar; it is less intimidating. You can have a chance to make 
an appointment with the instructor or stay after and ask a few questions. 

Check out your community education brochures.”

Martha Macken Elliott, Financial 
Adviser Representative Financial Network 
Investment Corporation located at Mayo 
Employees Federal Credit Union
Martha Macken sees women being more conservative 
with their money these days. “Because of market 
conditions many women today have a tendency to put 
their funds into secured or guaranteed accounts. This 
creates a situation in which they can lose money because 
these ‘safe accounts’ lose value based on inflation, taxes 
and the low rates of return.”
 Her recommendation? Keep a long-term approach 
to investments, and not get caught up in the day-to-day 
volatility. “Even though the value of our accounts 
fluctuate, the number of shares we have remains the 
same. Stay focused on shares not account values.”

Sou Bounmythavong
Early 30s, single, Mayo 
Clinic nurse and nurse 
anesthetist student 
Like many women, Sou 
wishes she would have 
invested and saved more 
earlier. “Before I went 
to school, I invested in the 
403(b). Through Fidelity I invested 
in a retirement fund (8 percent of my 
income). Investing and retirement did not become 
important to me until I was 27 years old. I wish I would 
have started a retirement account right after college. 
Right now I’m living off of student loans and I’m excited 
to be done with school in March. After school I plan 
to budget my income by putting 40 percent toward 
repaying my loans. Next I’d like to give 11 percent to 
my church and community. 13 percent will be going 
towards my investments and retirement fund. 8 percent 
will be for my savings and checking account. I will live 
off whatever is left over.”

Leah Schiller 
Late 20s, married, first grade teacher at 
Riverside Central Elementary School
Both Leah and her husband Eric have started their 
retirement funds. Leah’s 403(b) plan is through 
Fidelity with contributions matched by the Rochester 
School District. They have recently downsized to one 
vehicle. “Now we have a goal to pay off our student 
loan debt. We don’t have a credit card, so we don’t buy 
anything we don’t have money for.”

Theresa Kundert
Married for 47 years, has 3 grown children and 4 

grandchildren.
Theresa and her husband have retirement funds and have 

invested in the stock market. “We invest with Marlin Hoffer at 
Edward Jones. Marlin has been pretty good at diversifying 
us. However, just like everyone else out there, we’re still 
taking a big licking! We’re just riding it out. Faith plays 
a big part in our lives. We feel comfortable that we’ll be 
taken care of no matter what. It helps that we have never 

lived beyond our means. We have never used credit, except 
borrowing for our home.” 

Peg Arnzen
Early 40s, married with two teenage daughters, and a 
son in college. She has worked for Mayo Clinic for 21 
years and is an MRI technologist.
Peg and her husband save for their children’s higher education in one 
account. They will give their son his portion after he graduates to help 
pay back his loans. They also send him a budgeted amount each month. 
In addition, he works and has taken out loans to pay for college. “We 
believe they need to work a little to earn their education,” says Peg. When 
their oldest was 15, he wanted to go on a school trip to Spain. They agreed that if 
he could earn half of it, they would pay the other half. “Now that they are older, when they earn money, we like them 
to spend half and put the other half in savings.”
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Not your typical financial strategy.

Of course, developing a comprehensive financial strategy is 
about money ... but there’s much more to it than that. It’s also
about your dreams, your aspirations and your peace of mind. 

At Thrivent Financial for Lutherans, we offer objective and 
personalized financial service to help you integrate your financial
goals with your personal values. The result is a strategy created to 
fit your life. Call today.

Registered Representative for securities offered through Thrivent Investment Management, Inc., 625 Fourth Ave. S.,
Minneapolis, MN 55415-1665, 800-THRIVENT (800-847-4836), a wholly owned subsidiary of Thrivent Financial for
Lutherans. Member FINRA. Member SIPC.         21399C  R4-05  20051447             ©2008 Thrivent Financial for Lutherans

Kidron Flynn
Financial Associate

5721 Bandel Rd NW  •  Rochester, MN 55901

Tami Oeltjen
Financial Associate
Rochester Group

507-289-1682 office  • 507-289-4764 fax

Rochester on Tour at the Capitol2009
January 28, 2009

ROCHESTER AREA
C H A M B E R  O F  C O M M E R C E

Rally with Rochester business leaders and community members in St. Paul 
to promote Rochester at the 6th Annual Rochester on Tour at the Capitol! 
Last year, more than 85 legislators from across the state learned from 700-

plus citizens how important Rochester is to the economic vitality of the 
state. When attending this event, you have the opportunity to network with 

legislative, business and community leaders while highlighting many of 
Rochester’s prominent legislative priorities. 

For more information or to register, visit www.rochestermnchamber.com or call 507-288-1122.

~ Registration Deadline: Jan. 23, 2009 ~
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Upcoming Events
Home Energy Forums
Cut your greenhouse gas emissions, lower 
monthly expenses and free yourself from 
the power company.
January 6: Government and Utility  
Incentives for Alternative Energy
February 3: Geothermal Energy
March 3: Wind Energy
Izaak Walton League Cabin, 937 7th  
Avenue NE. All forums begin at 7 p.m. 
More information at 507-775-2814 or  
rochestermnikes.org.

Dance Away the Winter Blues at Blue 
Moon Ballroom 
2030 Hwy 14 East, 507-288-0556,  
BlueMoonBallroom.com
January 16 & January 30, Blue Moon Mix: 
Swing, Latin, Soft-rock, Blues, Ballroom 
music Lesson 7:30-8:30 p.m., Dancing til  
11 p.m. Adults $8, Youth $6.
January 27, Variety Dance: Dance your 
favorite moves to: Swing, Latin,  Ballroom 
Music. Lesson 7-7:30 p.m., Dancing 7:30 to 
10 p.m. $5 admission.
February 14, Valentine Dance: “2 O’clock 
Jump” Dance Band: Swing, Jazz, Jump Blues 
& Ballroom music. Cash bar & refreshments. 
Lesson 8-9 p.m., Dancing 9 p.m. to midnight. 
$10 admission. 
February 27, 60s & 70s Country-Rock: 
“Juke Box Heroes” Dance Band. Cash bar & 
refreshments. Lesson 8-9 p.m., dancing  
9 p.m. to midnight, $10 admission

Ronald McDonald House 2009 Hearts and 
Diamonds Spectacular
February 7, 5:30 p.m. 
An evening of dinner, dancing and diamonds 
awaits you at Somerby Golf Club. The 2009 
Hearts and Diamonds Spectacular, themed 
What a Wonderful World, will raise funds for the Ronald McDonald House of Rochester, a 
“home away from home” for children and families from around the world.
     The creative black tie gala includes a cocktail reception with complimentary champagne; 
cuisine from around the world; three diamond and “accessory” prizes, sponsored by Hight 
and Randall Personal Jewelers; After Glow Coffee Bar and live entertainment by George 
Faber and the Icons, sponsored by McNeilus Companies; and a golf package and private 
gourmet dinner for eight donated by Somerby Golf Club.
     Tickets: $200/person ($125 deductible) at rmhmn.org or Ronald McDonald House at  
507-252-2195. Seating is limited. Sterling State Bank is the major sponsor of this event.

17th Annual Wines of the World
Kahler Hotel
February 20, 6-9 p.m. Enjoy more than 150 wines, appetizers, chocolate fountain and silent 
auction. Tickets $30 if purchased by February 14 or $35 at the door. 
February 21, 6:30-9:30 p.m. Reserve wine tasting featuring more than 50 premium wines, 
live music, dinner buffet, chocolate fountain and live auction. Tickets $60 if purchased by 
February 14, or $70 at the door. 
 All funds raised benefit Bear Creek Services, a nonprofit organization providing services 
to people with developmental disabilities and traumatic 
brain injury. For information or tickets, call Bear Creek at 
507-288-7195, bearcreekservices.org.

Got a Sweet Tooth?
This month, join all of Rochester in reading “Candy Freak” by Steve Almond, and participate 
in these sweet events. For more information: rochesterreads.org.
   ·  Jan. 27 “Candy Freak” Book Discussion, Library, noon
   ·  Jan. 31 Cake Decorating class
   ·  Feb. 2 Author visit Steve Almond, 3 & 7 p.m.
   ·  Feb. 4 Dental Health Program, Library, 7 p.m.
   ·  Feb. 7 Willie Wonka/Charlie and the Chocolate Factory double feature, Library, noon
   ·  Feb. 14 Story Time Yoga with Jamie Schembri, Library, 10:30 a.m.
   ·  Feb. 18 Does A Chocolate Covered Cherry Count As Fruit? Library, 6 p.m.
   ·  Feb. 19, 20, 21 Candy Freak play, Hill Theatre, RCTC, 8 p.m.
   ·  Feb. 28 Candy Freak play, Civic Theatre Lobby, 8 p.m.
   ·  Mar. 1 Candy Freak play, Civic Theatre Lobby, 3 p.m.
   ·  Food/Candy photography contest

Calling all 
snowbunnies
Celebrate the 
Minnesota weather  
with Winterfest, 
February 6-15.  
Events listed at  
rochesterwinterfest.com.

Chili Cook-Off
Roscoe’s Root Beer and Ribs 2nd Annual Chili Cook-Off to benefit the Alzheimer’s 
Association. 11 a.m. - 2 p.m., Goonie’s Comedy Club, $10 donation to taste chili and vote for 
your favorite. Contact Gerise Thompson for more info, 507-289-3950.

Grown Up and Still Having Fun at Quarry Hill Nature Center
Learn to Ski Day
February 14, $20 Adult/$15 Friends Members 
Learn to cross-country ski with instruction from experts. Start indoors learning the basics, then 
go outdoors and practice. Two class options: 9-10:30, 10:30-noon. Ski rental included in price.

Ski Trip to Forestville State Park
February 28, 9 a.m.-3 p.m., $40 Adult/$30 Friends Members
Whether you’re a beginner or a seasoned skier, travel by Quarry Hill Critter Coach to enjoy 
the winter beauty. Bring your lunch. We’ll have a hot drink and dessert to enjoy over a 
roaring fire after a morning of skiing and snowshoeing. Cost includes daily park and ski trail 
pass and ski rental.
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800-362-3515 • ChanhassenDT.com

Opens
February 6!

Exuberant Family
Entertainment!

Roch.SBSB.JanFeb09:Layout 1  12/5/08  12:05 PM  Page 1

it’s alive

stream online at mpr.org

There’s warmth in the heart, a sense of joy  
in the soul. And classical music fills your spirit 
with wonder. Listen to the season. It’s alive.

MINNESOTA
PUBLIC RADIO

Half Marathon and 5K Fun Run/Walk
Proceeds bene�t breast cancer research

Sunday, February 15, 2009
Registration packet pickup 7:30 - 8:45 a.m.

9 a.m Start 
Rochester Area Family Y

Registration, Pre-race and Post-race ra�es and 
refreshments following the race

$25 pre-registration fee $30/day of the event

Ceramic mugs will be given to all 
pre-registered participants.

Register or donate online at www.active.com
For additional information visit 

www.lace-up.blogspot.com or www.rochestertrackclub.com

Lace Up Against Breast Cancer would like to thank our sponsors



Networking News...
American Association of 
University Women (AAUW)  
For more information, contact Yalanda 

Rishovd 507-292-0062.

January 17, 9:30 a.m. coffee, 10 a.m. 

meeting and program. “Faith Like a Teapot” 

with speaker Lee Ann Knudson, a teacher, 

survivor of domestic violence and mother 

of seven. History Center of Olmsted County, 

1195 West Circle Drive.

February 7, College is Possible! We Will 

Help. Free half-day conference for on 

9th and 10th grade students to acquaint 

them with college entrance preparation. 

Contact Mary Gorfine, Youth Commission 

Coordinator, Gorfine.mary@co.olmsted.

mn.us or 507-328-6001.

February 21, 9:30 a.m. coffee, 10 a.m. 

meeting and program. “Issues that Face 

Women in Today’s World” with speaker 

Jean Michaels, Charter House, Third Floor, 

Northview Room. 

ABWA Greater Rochester Express Network (GREN)
An opportunity for savvy, ambitious business professionals to help each other be successful 

by networking. Meetings at Express Personnel Services, 2518 N. 

Broadway. Join us for breakfast from 7-8:30 a.m. Cost is $15. RSVP 

to Kristen Asleson at kristen.asleson@expresspros.com or 507-280-

2614, or www.abwagren.org. 

January 6, “Create Wellness.” Begin the new year with a focus on wellness for energy to take 

advantage of new opportunities. Dr. Boyd Williams from Family Chiropratic Clinic will be 

speaking. (creatingfamilywellness.com)

February 3, “Members & Friends Networking.” Behind every successful person is a network of 

friends and business associates.

Executive Women International (EWI)
Contact Barbara Wright-Quarton, EWI Program Chair; to RSVP-Barbw@HFSB.com; 507-536-2420.

January 12, 5:30 to 8 p.m. Tax tips for individuals and small business owners with Kathy 

Kreidermacher, CPA, Haworth & Co, Ltd. Certified Public Accountants. Location: Home Federal 

Savings Bank 1201 S. Broadway. 

Emerging 
Women 
Meetings at Quarry 

Ridge Clubhouse (1823 

Quarry Ridge Pl NW). 

More information at 

ewofrochester.com or 507-358-8861 or 

SMBradley@merchantsbank.com. 

Mothers and More
A national non-profit organization dedicated to improving the lives of mothers through 

support, education and advocacy. Meetings at 7 p.m., Quarry Ridge Apartments clubhouse, 

1823 Quarry Ridge Place NW. Visitors are welcome. For more information on this meeting, call 

Amy Nelson 507-287-9076 or moms@rochmoms.org. 

January 13, What are you designed to do? This workshop will help you focus on not only 

what you were designed to do, but what you’re capable of doing. Presentation by Samantha 

Bluhm, a master-certified life coach.

January 27, Join a discussion about post-partum depression and signs of depression that 

occur long after the babies have become toddlers.  

February 10, Break Cabin Fever as we share some of our favorite indoor boredom busters. 

February 24, Join a discussion based on the popular book “Parenting with Love and Logic” 

by Foster W. Cline, M.D. and Jim Fay. We’ll talk about avoiding power 

struggles with kids, four steps to responsibility, and how to prepare 

young people to live in the real world.  

Rochester Charter Chapter 
ABWA
The Rochester Charter Chapter of the 

American Business Women’s Association 

meets on the third Monday of each month at 

6 p.m. for dinner and a meeting. Cost is $15. 

Contact Jane Nicklay to RSVP, bnicklay.pru.

mn@juno.com; 507-285-9622.

 January 19, 5:30 to 8 p.m. Tax tips for 

individuals and small business owners with 

Kathy Kreidermacher, CPA, Haworth & Co, 

Ltd. Certified Public Accountants. Location: 

Ramada Inn.

February 16, 5:30 to 8 p.m. Speaker Kathy 

Kramer of EBSCO Professional Partnership 

Group Unique 

Marketing Solutions. 

Location: Ramada Inn.

Rochester Women of Today
Looking for everyone interested in community service, personal growth, and meeting/

networking. Meet the fourth Tuesday of each month at Olmsted National Bank 

(975-34th Avenue NW) at 6:30 p.m. More information at http://home.earthlink.

net/~rochesterwomenoftoday. Contact Amy at rochesterwomenoftoday@earthlink.net  

or 507-285-3177.   

January 27, General membership meeting January 30-31, Women’s Wellness Retreat at 

Comfort Inn in Owatonna,February 24, General membership meeting, 

Southern MN Mothers of Multiples
Great community and networking with other 

MOMs who are going through and have 

gone through all that you are. All meetings 

are held at The Garden’s community 

clubhouse on St. Bridget Road SE. For more 

information: somnmoms.org or Anne Lindner 

507-281-1898 or lindner61@charter.net. 

January 21, 7 p.m.  Annual open house and 

membership kickoff.Join us for an evening of 

getting to know us and getting support for 

raising twins, triplets, and quads.

February 18,  7 p.m.  Join us for an evening with 

Patricia Dibble while she gives us hints and tips 

on cooking and creating great-tasting soups.
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Fiction, Short Story, Magazine Writing, 
Business of Writing and so much more to 

help you grow into the writer you want to be!

Saturday, April 18
Bethel Lutheran Church 

810 3rd Ave SE
Rochester, MN

 Workshops, festival, 
keynote speaker, continental 

breakfast and sandwich lunch

Registrations will be taken through 
Rochester Community Education
www.rochesterce.org/adults

Sponsored by:

ROCHESTER

M A G A Z I N E

For information, 
editor@RWmagazine.com
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COMMUNITY CALENDAR
Check out our Community Calendar online for additional 
listings at rWmagazine.com

deadline for submitting events for Rochester Women  
marh/april 2009 issue is feb 1, 2009. Complete form at  
rWmagazine.com/calendar.php
 
Events in purple are sponsored by Rochester Women  
magazine. *(507 area code unless stated) 
 

ONGOING  
(contact organization for regular meeting times)
 
*Adoption Support Group, 2nd tues monthly, location 
varies, 269-9585, nb2@chooka.net 
 
*Aglow, Int’l Christian Women, 533-8866,  
madeworthy@hotmail.com
 
*American Association of University Women, 
(AAUW), 289-3592, aauwrochestermn.org
 
American Red Cross, 287-2200, redcross-semn.org
 
*American Foundation for Suicide Prevention,  
358-2254, outofthedarkness.org, afsp.org
 
Assisi Community Center, 280-2180, 
rochesterfranciscan.org
 
*Autumn Ridge Church, Women’s bible study,  
wbs@autumnridgechurch.org, autumnridgechurch.org
 
Boys & Girls Club of Rochester “operation Club 
Connect,” 287-2311, lkent@bgclubroch.org
 
*Blue Moon Ballroom, dancing, lessons, zumba, 
rentals, 2030 hwy 14 east, 288-0556,  
bluemoonballroom.com
 
Chanhassen Dinner Theatres, “the Producers”, 
(thru jan 31), “altar boyz”, “seven brides for seven 
brothers”, (opens feb 6), times vary, 800-362-3515, 
chanhassentheatres.com
 
*Child Care Resource & Referral (CCR&R), variety 
of ongoing programs for support, 287-2020, c2r2.org/
 
Commonweal Theatre (Lanesboro), “hedda 
gabler” (opens april 18), times vary, 800-657-7025, 
commonwealtheatre.org
 
Crossings Gallery (Zumbrota), ongoing 
exhibits, classes, concerts, gift shop, 732-7616, 
crossingsatcarnegie.com
 
*Elder Network, transitional support programs for older 
adults, 285-5272, elder~network.org
 
*“Empowering Women” Choose healthier 
relationships, zumbro Valley mental health Center,  
289-2089, zumbromhc.org
 
*Fertility Care Services, free monthly information 
session through Catholic Charities, 287-2047, aafcp.org
 
*Fibromyalgia Support Group, 3rd sat monthly, 
fontaine towers, hope0073@yahoo.com 
 

AD INDEX 
afm Countertops Inc............................................................35
allison’s upholstery & Window fashions.....................19
american heart association.............................................54
artistic framers Inc...............................................................19
aspen enterprises of rochester......................................33
athome america, Patty reiland......................................19
beyond Kitchens....................................................................41
bicycle sports.........................................................................55
bilotti’s Italian Village...........................................................44
blades to ballet.......................................................................19
brekke fireplace....................................................................30
budget blinds.........................................................................35
Canadian honker restaurant..............................................7
Cascade animal medical Center.....................................11
Chamaidi’s................................................................................45
Chanhassen dinner theatres...........................................65
Charter Communications....................................................27
Chocolaterie stam.................................................................47
City looks salon & spa.......................................................72
Clements Chevrolet-Cadillac-subaru............................71
Cornerstone designs Inc....................................................41
Countrywide home loans..................................................60
Courtyard by marriott...........................................................47
Creative hardwood floors.................................................39
Crossings at Carnegie..........................................................19
Custom alarm.........................................................................30
dentistry for Children and adolescents, ltd..............10
donna lun, re/max of rochester..................................19
dostal electric.........................................................................41
dunn bros Coffee..................................................................45
elks Club...................................................................................19
Nancy emerick, ameriprise financial............................60
essence skin Clinic...............................................................15
fagan studios..........................................................................63
family service rochester....................................................39
fantastic sams.......................................................................11
fine designs...............................................................................6
garden of massage..............................................................19
gerhards first supply showroom...................................41
girl scouts................................................................................44
gluten free Cupboard..........................................................19
go2Wed.com...........................................................................15
hair studio 52.........................................................................13
hds............................................................................................39
heartman Insurance.............................................................54
hiller’s flooring america.......................................................4
holiday Inn south..................................................................53
home Care Vacuum Center...............................................50
house of bounce...................................................................25
just rite foods.......................................................................44
Kathy fielding, bios life slim...........................................53
Kelley’s Quality sewing Center, Inc..................................6
KsmQ........................................................................................67
la bella hair studio..............................................................19
lace up against breat Cancer.........................................65
lake City tourism...................................................................50
laser by lisa..............................................................................6
le jardin european style floral........................................67
lisa’s hang-ups......................................................................25
logan’s bedroom & mattress gallery............................30
loquella speech & language services........................19
mlt group...............................................................................67
madonna towers/madonna meadows.........................47
mayo Clinic.......................................................................35, 52
mayo employees federal Credit union........................20
michael Cleary........................................................................52
minnesota low Vision store.............................................11
minnesota Public radio......................................................65
Katherine h. muellner,  
 horses offer Personal empowerment...................55
Northern lights and furnishings.......................................8
o’brien & Wolf, l.l.P. law offices...................................53
olive juice studios........................................................25, 65
olmsted medical Center.....................................................29
omC Center for Weightloss & Wellness......................55
omC fastCare....................................................................54
olmsted National bank.......................................................41
Perry dental................................................................................2
Premier banks........................................................................35
r!ah..............................................................................................15
radcliffe homes....................................................................38
reiland’s hair Clinic..............................................................25
rocco altobelli............................................................................3
rochester area builders home show............31, 32, 34
rochester area Chamber of Commerce......................63
rochester area family y.....................................................57
rochester Civic music.........................................................16
rochester feed and Country store................................11
rochester International event Center..............................7
rochester Writers festival..................................................67
scanlon, Neitz & murch......................................................19
schmidt goodman office Products..................................8

*”Greater Rochester Express Network” (GREN), 
express Personnel office, 1st tues monthly, 358-8301, 
cferk@rockwoodwalls.com, abwagren.org/index.html 
 
*International Association of Administrative 
Professionals, 287-2755
 
John Hassler Theatre (Plainview), 534-2900 or  
866-548-7469, jonhasslertheater.org
 
Mantorville Theatre Company, info at  
mantorvillain.com
 
*Mothers and More, 529-9107, rochmoms.org
 
*Mothers of Multiples, gardens Clubhouse, 3rd Wed 
monthly, 281-1898, somnmoms.org 
 
*Mother’s Heart Homeschool Support 
Network, 1st mon monthly, Panera North, 282-3820, 
mothersheartathome@yahoo.com, homeschoolblogger.
com/mothersheart 
 
*Mothers’ Mondays Support Group (for mothers of 
premature babies), 282-0649
 
*Mother’s of Preschoolers (MOPS)-2nd and 
4th tues monthly sept-may, NW location, 529-8202, 
bereancc.org/bereancc/mops/index.php; se location, 
through may, meadow Park Church, 2nd and 4th thurs, 
288-3293, judith@meadowparkchurch.com
 
NAMI Family to Family Support Group, support 
for people who have loved ones diagnosed with mental 
illness, 2nd and 4th Wed of each month, 7 pm, rochester 
area foundation building (2200 2nd st sW, suite 203), 
287-1692, nami.org
 
*Nicotine Anonymous, 266-1930
 
Masque Youth Theatre, “the jungle book”  
(opens feb 20), times vary, 287-0704, masque.org
 
Olmsted County History Center, 282-9447, 
olmstedhistory.com
 
*Page Theatre, (Winona), 457-1715,  
tickets@smumn.edu, pagetheatre.org
 
*PAIIR (Parents Are Important In Rochester), 
rochester Public schools early Childhood education 
support programs for all families, 328-4020,  
rochesterce.org/paiir
 
*Polycystic Ovary Syndrome Support Group, 
 284-5314, pcosupport.org
 
Quarry Hill Nature Center, 281-6114, qhnc.org
 
Riverside Live! Concert Series, 328-2200 or  
800-657-3980, riversideconcerts.com
 
*Rochester Area Singles, nels9739@msn.com
 
Rochester Art Center, free to public every thurs and 
first sat monthly, 282-8629, rochesterartcenter.org
 
Rochester Civic Theatre, “the music lesson”, 
(opens jan 9), “Cinderella”, (opens feb 13), times vary, 
rochestercivictheatre.org
 
*Rochester Downtown Alliance, ongoing events, 
424-4744, downtownrochestermn.com/events,  
hmestad@rdowntownalliance.com
 
Rochester Downtown Winter Farmers 
Market, graham Park, bldg 41, 1/3 & 1/17, 2/7 
& 2/14, 9 am – noon. market manager, 273-8232, 
rochesterdowntownfarmersmarket.org
 
*Rochester Jaycees, general membership meeting, 
first tues monthly, holiday Inn south, more info, 
rochesterjaycees.com
 
Rochester Family Y, Check out new monthly events 
calendar, 287-2260, rochfamy.org
 
Rochester Garden and Flower Club, 288-6730, 
dwebsite.com/gardenclub 

shawn eichorn, fitness success........................................57
silhouette shoppe....................................................................20
sontes............................................................................................45
sue madden, state farm Insurance..................................60
t Nails...........................................................................................60
thairapy........................................................................................15
that 70’s Place...........................................................................10
the College of st. scholastica.............................................20
the hunter studios..................................................................16
the urban studio......................................................................39
thrivent financial for lutherans.........................................63
tres francoise salon..................................................................8
united Way of olmsted County...........................................50
Wild ginger..................................................................................16
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Rochester Kennel Club, 507-753-1075, rmkc.8m.com
 
Rochester Public Library, various events and ongoing 
groups, 285-8000, rochesterpubliclibrary.org
 
Rochester Repertory Theatre Company, “boston 
marriage” (opens jan 16), times vary, 289-1737, 
rochesterrep.org
 
Rochester Senior Center, 121 N broadway, 287-1404, 
rochesterseniorcenter.org, 
 
Rochester Track Club, rochestertrackclub.com
 
Rochester Women’s Hockey, graham arena, times vary, 
289 4561, hultman@gmail, rochesterwomenshockey.com 
 
*Rochester Women of Today, 4th tues monthly,  
285-3177, rochesterwomenoftoday@earthlink.net
 
Savvy Singles, ongoing events, jtopness@charter.net, 
savvysingle.net
 
*Seasons Hospice, offering grief education and 
support. Newly bereaved program first mon monthly, 
hospice office (1811 greenview Place sW), info,  
285-1930, shbp@seasonshospice.org
 
*SEMN Celiac Support Group, semnceliacs.org
 
Sexual Assault/Victim Services, 328-7273
 
*Sheldon Theatre, (red Wing), 651-388-8700,  
800-8995759, sheldontheatre.org
 
Southeastern MN Performing Arts Network, 
performing arts groups and artists, semPaN.com
 
USA DANCE - Southern MN Ballroom Dance 
Chapter, lessons, dances 2nd fri monthly at the “Castle,” 
121 N. broadway (not a senior sponsored event),  
7:30-11 pm, 507-843-4665, 281-1034, somnusadance.org
 
*VIGOR (Vegetarian Interest Group), vigr.org
 
Women in the Outdoors, 952-440-5396, 
womenintheoutdoors.org
 
*Women of Wisdom Bible Study, lighthouse family 
Church (1225 elton hills dr), tues, sept - may, 288-2591, 
hkriess@yahoo.com, lighthousefamilychurch.org/
 
*Zumbro Valley Sweet Adelines, 288-2790, 
m.l.ohnstad@worldnet.att.net
 
CALENDAR EVENTS
 
JANUARY
 
Jan 3, the Wedding extravaganza, mayo Civic Center, 
9am-4pm, over 150 exhibitors, 2 high impact fashion 
shows, live musical entertainment and fabulous prizes, 
weddingxtravaganza.com/tickets_order.html
 
Jan 10, 7th annual “Wit, Wine and Wisdom,” rochester 
Public library, 6:30 pm, benefit supports the library 
foundation, listen to entertaining and informative speakers; 
indulge in hors d’oeuvres and wine tasting, 328-2343 or 
rochesterpubliclibraryfoundation.org/witwine.html 
 
Jan 12, “little rock Central: 50 years later”, 5:30 – 9pm, 
rochester Civic theatre, documentary of, “brown v. board 
of education” supreme Court decision. hosted by rCt 
and diversity Council; reception precedes the screening, 
282-8481, rsVP to info@diversitycouncil.org
 
Jan 14, International speakers luncheon, 11:30 am, 
rochester area family y, balfour hall, register by mon, 
289-3359, noon program, ria.org
 
Jan 17, daddy mack blues band, mayo Civic Center 
Presentation hall, 7:30 pm, 328-2200, riversideconcerts.com
 
Jan 17-18, 55th annual eagles telethon, mayo Civic 
Center, sat 8 pm-sun 4 pm, featuring entertainment 
by local talent, refreshments for purchase. Proceeds to 
benefit cancer research in se mN 
 
 
 

Jan 18 & Feb 8, flea market, mayo Civic Center, the 
show for antiques, toys, coins, collectables, gifts and 
more, 10am-4pm, $1
 
Jan 22, diversity Council annual meeting 7 - 9 pm, 
radisson Plaza hotel, keynote speaker, Wilson Calderon, 
a staff sergeant with the Columbian army, free, rsVP to 
info@diversitycouncil.org or 282-9951.
 
Jan 22 & 23, “rochstock”, battle of the bands, laQuinta 
Inn, thur, 5 - 11 pm, fri, 5 – midnight, benefits bear Creek 
services, 288-7195 or myspace.com/rochstock
 
Jan 29, 9th annual “beat the odds” scholarship awards, 
Kahler hotel, 7:30 pm, celebrating local youth who have beat 
the odds. register by 1/9, 281-7771, jean.jech@roch.edu
 
Jan 31, “Celebrations & Inspirations”, rochester 
symphony orchestra, mayo Civic Center Presentation 
hall, 7:30 pm, 286-8742, rochestersymphony.org/home/
 
Jan 31, 18th annual la Crosse WI “great tri-state rail 
sale”, flea market, swap meet, la Crosse Center, 9am – 3 
pm, 608-582-4761, 4000foundation.com
 
FEBRUARY
 
*indicates an official event of Winterfest 
For a complete list see rochesterwinterfest.com
 
Feb 2, rochester reads: author Visit, 7 pm, mayo high 
school auditorium, steve almond, author of Candy 
freak, comes to rochester on his “journey through 
the chocolate underbelly of america.” 328-2313, 
rochesterpubliclibrary.org
 
Feb 5, first thursday downtown rochester art Walk, 
7-10 pm, downtownrochestermn.com
 
*Feb 6, opening reception: 8 pm, flux after Party:  
10 pm – 2 am, rochester art Center, 282-8629  
 
*Feb 6 & 7, sleigh rides. olmsted County history Center, 
fri 5-8 pm and sat 10 am - 4 pm, benefits the rochester 
area special olympics, donation, 365-8064 
 
*Feb 7, families, friends and flapjacks, Willow Creek golf 
Course, 8-11 am, 282-5368, proceeds benefit the Civic 
league day Nursery, 282-5368
 
*Feb 7, frozen goose run. uCr-rCtC atrium, 9 am 
registration, race 10 am. 10K/5K run-Walk, benefits 
the optimist Childhood Cancer Campaign, 282-9968, 
frozengoose.com
 
*Feb 7 & 8, snoball softball tournament XXXI, all day, 
soldiers field, homestead, slatterly and bear Creek Parks, 
benefits march of dimes, 288-3324
 
*Feb 7, hearts and diamonds spectacular, benefits 
ronald mcdonald house, somerby golf Club, byron,  
5:30 pm, 252-2195
 
Feb 7, rochester Chamber music society Concert, 
unitarian universalist Church, (1727 Walden lN sW), 7:30 
pm, rochester’s young artists perform beethoven, grieg, 
and Koppel, 282-5209, rochesterchambermusic.org
 
*Feb 7, free family day, rochester art Center, 10am-
5pm, 282-8629, info@rochesterartcenter.org
 
*Feb 8, “air supply” 7:30 pm, mayo Civic Center 
auditorium, benefits friends of riverside Concerts,  
328-2200, (800) 657-3980 or .riversideconcerts.com
 
*Feb 9, Possabilities day at Panera, all day, Panera 
North & south, benefits Possabilities of southern 
minnesota, 287-7100 or possabilities.org
 
*Feb 10 & 12, Imaa day at dos amigos, 11:30 am 
- 1:30 pm, dos amigos downtown, benefits Imaa 
(Intercultural mutual assistance association), 289-5960 
ext. 109 
 
*Feb 10, families: make a snowstorm emergency Car 
Kit, 6:30 - 7:45 pm (Pre-registration required), rochester 
girl scouts service Center, Proceeds:  girl scouts of 
minnesota & Wisconsin river Valleys, 288-4703 
 
 
 

*Feb 11, roscoe’s root beer and ribs 2nd annual Chili 
Cook-off, goonie’s Comedy Club, 11 am-2 pm, proceeds 
benefit the alzheimer’s association, 289-3950
 
*Feb 12, downtown Ice/snow sculpture Contest, 
11am - 7pm, Peace Plaza, free, sponsored by rochester 
downtown alliance, 424-5677 
 
*Feb 12 & 13, friends’ Winterfest book sale, thur, 
12:30 - 8:30 pm, fri, 9:30 am – 1 pm, rochester Public 
library auditorium, free, books sold by donation, benefits 
rochester Public library, 328-2341 
 
Feb 13-15, 30th annual rochester area builders home 
show, mayo Civic Center, fri, 3-8 pm, sat, 9 am -6 pm, 
sun, 11 am – 4 pm, 282-7698
 
*Feb 14, Cabin fever stair Climb, 7 - 10am, broadway 
residence & suites, register at the shops at university 
square (2nd floor) from 7 - 7:45 am, sponsored by 
rochester track Club, benefits elder Network, 269-1962 
or rochestertrackclub.com   
 
*Feb 14, 11th annual youth Ice fishing Contest 
sponsored by rochester ‘76 lions Club, 10am - 2pm, 
foster arend Park, benefits minnesota lions eye bank 
and lions hearing foundation at the u of m, 288-5425 or 
rochester76lions.org
 
*Feb 14, law enforcement Polar bear Plunge, 2:30 - 4pm, 
foster arend Park, Pre-registration required, benefits 
special olympics minnesota, 273-5224 or 259-7003 
 
*Feb 14, City bowl 2009 - Police vs. fire flag football, 
3pm, soccer World, donation, benefits rochester Pal, 
rochester fire department relief association, 328-2542 
 
*Feb 14, “a singing Valentine”, Chorale arts ensemble 
benefit, radisson Plaza hotel, 6 pm, dinner, auctions, and 
love songs, 252-8427, choralartsensemble.org
 
*Feb 14, “Valentine Concert,” rochester Concert band 
& Choir, mayo Civic Center Presentation hall, 7:30 pm, 
328-2200, .riversideconcerts.com
 
*Feb. 15, lace up against breast Cancer half-marathon 
& 5k run/Walk, 9am, rochester area family y, Proceeds 
benefit mayo Clinic breast Cancer research, 284-9114 or 
.lace-up.blogspot.com
 
*Feb 15, birds & breakfast, Quarry hill Nature Center, 
9-10:30 am, 281-6114, qhnc.org
 
Feb 19, robin & linda Williams, mayo Civic Center 
Presentation hall, 7:30 pm, 328-2200, riversideconcerts.com
 
Feb 20-22 & Feb 27-Mar 1, “the jungle book”, 
masque youth theatre, times vary, 287-0704, masque.org
 
Feb 20, 16th annual Wines of the World, Kahler grand 
hotel, 6 -9 pm, benefits bear Creek services, sample 
over 150 wines, light food, chocolate fountain and silent 
auction. tickets at all andy’s liquor locations, 288-7195, 
or at the door.
 
Feb 21, annual Wines of the World reserve tasting; 
ramada hotel & Conference Center, 6:30 - 9:30 pm, 
benefits bear Creek services, featuring over 50 premium 
wines for tasting, dinner buffet, live music, chocolate 
fountain and live auction. tickets at all andy’s liquor 
locations, 288-7195, or at the door.
 
Feb 21, “big band bash”, rochester symphony orchestra 
& Chorale, 7:30 pm, mayo Civic Center Presentation hall, 
rochestersymphony.org
 
Feb 26, american heart association go red for Women 
luncheon, debbie, 356-2805, americanheart.org/
rochestermn
 
Feb 27, “haydn & friends”, lyra baroque orchestra, 
zumbro lutheran Church, rochester, 7:30 pm, 288-7012, 
lyrabaroque.org
 
Feb 28, 7th annual “a Chair affair”, boys and girls Club, 
rochester International event Center, tickets, jill, 287.2316 
or jkanestadt@bgclubroch.org
 
Pick up Rochester Women magazine march/april 
issue beginning february 28, 2009.
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What Women  

There’s a knick-knack hanging in my 

kitchen that features a gingerbread 

man. It says, “The Perfect Man: He’s quiet, 

he’s sweet, and if he gives you any grief 

you can bite his head off.” Most women 

chortle in agreement. Obviously, I found 

it clever when I purchased it, but I might 

take it down. Eight years is an awfully 

long time to have the same kitchen décor! 

Mostly, the humor just doesn’t resonate 

with me anymore. 

 What do women really want in a man? 

Is it possible to answer that question 

universally? I don’t dare make a sweeping 

analysis and expect every woman to rise 

up in agreement. After all, what’s hot and 

what’s not varies greatly by age, culture, 

and time of the month. Sometimes even by 

time of the day. 

 While browsing Barnes and Noble, I 

stumbled upon a catchy title. At the risk 

of being hastily judged, I’d like to share 

the premise of a book entitled “Porn for 

Women.” No, I was not in that section of 

the store and I certainly don’t read that 

kind of material. 

 I flipped through it because the front 

cover depicts an attractive man vacuuming. 

The tagline says the book features truly 

sensitive guys who will fulfill your real 

fantasies. Photos of hunky men cooking, 

folding clothes, asking for directions and 

rocking the baby are accompanied by 

steamy captions like, “I love what you’ve 

done with your hair today!” and “That’s 

so interesting, tell me more!” The line that 

still makes me snort is, “Oh, look, the 

NFL playoffs are today. I bet we’ll have 

no trouble parking at the craft fair!” It’s a 

funny, satirical perspective of what floats a 

woman’s boat. 

 But I’m not convinced. I think most 

women would get the heebie-jeebies if men 

suddenly smothered them with roses and 

offers to rub their feet while chatting about 

scrapbooking trends. 

 I’ll be the first to admit that one of my 

love languages is “acts of service.” There 

are few things more enticing than freshly-

cleaned toilets and scum-free sinks. Even 

marriage to Brad Pitt would become 

wearisome if he never picked up his dirty 

socks or occasionally loaded the dishwasher. 

 Truth be told, most women would 

rather watch a man helping their 

grandmother walk across the street than 

prancing around at a Chippendales’ show. 

I can’t think of a single time when I was 

more attracted to my husband than at the 

Methodist Hospital when he snuggled each 

of our newborn burritos under his chin. 

He urged me to rest while he changed the 

diapers; now that was sexy talk! 

 What do women really want? Alpha 

males who will fight for them? Or sensitive 

men who will clean for them? Typically, 

I avoid controversy on heated subjects 

such as this. So based on extensive 

research (playgroup moms, Facebook.com 

friends, random women at the mall), I’ve 

concluded that women desire confident, 

caring men who are present in the moment 

and able to meet our needs. It might be a 

backrub, it might be flowers. It might even 

be snow removal.  

 A fellow mom-of-three recently recalled 

a conversation she had with her husband as 

he confided his desire to join the military. 

Though attracted to his testosterone-laden 

sense of duty, she couldn’t help but respond, 

“Honey, I don’t want you to join the 

military! I just want you to do the dishes!” 

 Ultimately, women want men strong 

enough to stand on their own but tender 

enough to sit and listen. We like men who 

take care of themselves – they brush, wash, 

flush and work out. A man armed with 

chocolate is a smart one, indeed. And a 

good pair of jeans is always a bonus.

by amy brase

Really Want

Amy Brase is a writer whose wildest 

fantasies are consistent with Disney fiction. 

She married the man who opened her car 

door, wrote love e-mails, and made her 

grandmothers smile. She vows to never bite 

his head off. 
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